D. C. Wholesale Grocers Object to H. R. Bill 23,011. 
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Sanicap 


If you use glass jars for any 
of your pack you should use 
the Sanicap---the only strict- 
ly sanitary jar cap--- proof 
against the action of fruit 
acids. 


Insist that your glass jars 
be fitted with Sanicap. 


Every canner who has used Sanitary 
Enameled Cans knows what Sanicap 
will do. 


Samples and prices on application. 


a4) 


American Can Company 
New York ‘ Chicago San Francisco 


Local offices in all large cities 


SS SSS SSCS SSS 
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1910 DIRECTORY CANNERS. 


A Complete List of the Canners of the United States 


COMPILED BY THE 


National Canners Association from Statistical 
Reports. 2nd Edition. 


Carefully prepared and up-to-date. Arranged by Counties. Lists corrected by 
canners themselves; verified by competent authorities. 


Distributed free to members of the NATIONAL CANNERS ASSOCIATION. Sold 
to the Trade at $2.00 per copy. Postage prepaid. 


Address all orders to the 


NATIONAL CANNERS ASSOCIATION 


BEL AIR, MARYLAND. 
PERSONAL CHECKS ACCEPTED. 


READY CASH 


would come in handy just now. If you have some old machinery 
or other material laying around the factory that you cannot use, 
because of some recent improvement in the manner of packing, 
you can find a quick sale for this cast-off equipment, and it will 
bring ready cash. The quickest and best means for making this 
sale is by way of a small ‘‘ Want’ advertisement in The Trade. 
The cost is little, the trouble less, and the returns great. Send in 
your list to-day, and we will do the rest. State whether you 
wish your name to appear in connection with the advertisement, 
or if you wish replies sent care The Trade, the canned goods au- 
thority, Baltimore, Md. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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FOR 


Packer's Cans 


POPE 


“Clean Bright” 
PLATES 


Pope Tin Plate Co. 


GENERAL OFFICES, a NEW YORK OFFICES, 
PITTSBURGH, PA. 29 BROADWAY. 


CHICAGO OFFICES: 204 DEARBORN ST. 


MORE WORK LESS COST 


You cannot afford to ignore this opportu- 
nity to greatly increase the efficiency of your 
capping machine, and reduce the cost of running 
same by installing a 20th Century Gas 
Machine now. 

Uses 58° to 59° Naptha which makes 
cheapest and best fuel gas. Clean, sharp, steady 
fire, intense and uniform heat. Installed inside 
of factory building, but no Naptha enters the 


building. Used by largest 
can makers and packers “ 
in the country. Fur- 
nished on approval. Can en 


The,20th Century Gas Machine. 


THE C. M. KEMP MFG. CO. 
BALTIMORE, MARYLAND. 


ship any size Machine 


from stock. 
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Ayars Machine Company, 
OUR LINE. 


Ayars Universal Capper, 
_ Ayars Rotary Pea Filler, 
Ayars King Tomato Filler, 
Stevens Tomato Filler, 
Sanitary King Filler, 
Ayars Topper and Wiper, 
Corn Cooker---Filler, 
Hayner Corn Silker, 
Morra\ Ear Corn Silker, 
Morral Corn Cutter, 
Power Tomato Scalder and Washer, 
Double Dump Tomato Scalders, . 
Kearns Apple Filler, 
Electric Process Clock, 
Process Retorts and Crates, 
Open Top Kettles, 
Power Hoist, 
Chain Hoist, 
Rotary Crane, 
Friction Clutch, 
Seaming Machine, 
Can Tester, 
Peeling Table, 
Exkauster, 
Syruper, 
Test Box, 
Dip Box, 
Cyclone Pulp Machine, 
Ketchup Finishing Machine, 
Carburetter, 
Blower, 
Wagon Trucks. 
Can Marker, 
Electric 
aner, 
Process Clock. Fire Pots, 
Capping Steels, 
Soldering Coppers, 


SEND FOR FULL LINE 
OF CIRCULARS 


Universal 


Contin- 


nous 


Capper. 


Guaranteed to cap and tip satisfactorily 100 cans per minute. 


Ayars Machine 


BROWN, BOGGS CO., Lrp., Hamivron, OnvT., Sole- Agents for Canada, 
IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 


. 
. King Tomato Filler. 
> 
- Rotary Pea and Bean Filler. 
- 


ABLE ADDRESS PRATLOW 


coors { G WPRATT VicePresident A WILDER. Manager Spies 


PRATT-LOW PRESERVING GOMPANY 


SANTA GLARA ,GALIFORNIA 
April 6, 1909. 


A.E,Macneal Esq., 

Baltimore, Md. 
Dear Sir. 

Enclosed please find New Yore Exchange for 
$11.25 to cover shipmmt of five gallons of your can 
stamp ink order for which we enclose you herewith. 

We trust you will give us the same quality 
we received from you last year, and we will thank you 
to make prompt shipment Vindly ship by freight. 


truly, 


TIN CAN INK 


. THIS INK WILL STAND PROCESSING. . 
WRITE FOR SAMPLES AND PRICES 


A. MACNEAL, 


107 S. FREDERICK STREET, 


BALTIMORE, MD. 


FIRE INSURANCE AT 


CANNERS EXCHANGE 


ASSETS AND LIABILITIES 
380th 1910 


Assets. 
Accounts Premium Deposits... 


$143,133.10 
143,133.10 
$36, 068. 74 
Net Contingent Subscribers’ Liability on policies in force... ceciicaneisceaeinaiae 8, 286, 612.15 
Amount of Policies in force 30th Jume, 1910 8,356, 083. 80 


_ Net premium deposits written January 1 to June 30th, 1910 » (inctasive) 86,546.92 
Interest earnings January | to June 30, 1910 ( inclusive) . 1,577. 
Total Savings to Subscribers January | to June 30, 1910 .. 37, 117.40 


For Information Address 


LANSING B. WARNER, Attorney and Manager 


5 WABASH AVENUE 
CHICAGO 


ADVISORY COMMITTEE 
FRANK VAN CAMP. Cpetvenan GEORGE ¢ BAILEY. Treasurer 


Indianapolis, Ind. ome, N. Y 
WM. R. ROACH, L. A. SEARS, 
Hart, Mich. Chillicothe, Ohio 


T. HERBERT SHRIVER, Westminster, MD. 


Officially Endorsed by the National Canners’ Association 
Also by the Canners’ League of California and Ohio Canners’ Association 


Oyster Steam Box 


With Improved Sliding Doors, doing away 
with the hinged tracks, giving in- 
creased service. 


Edw. Renneburg & Sons Co. 
Machine and Boiler Works, 
1917- AND 1919 ALICEANNA STREET, 


Baltimore, Md. 


Manufacturers of the Strictly High Grade Nickel-Stee! 
AUTOMOBILE. 


The Sinclair-Scott Co., 


BALTIMORE, MD. 


IN WRITING ADVERTISERS KINDLY MENTICN THE TRADE. 
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WE ARE PREPARED TO MAKE 


“PROMPT SHIPMENT 


ON WIRE ORDERS FOR 


STANDARD PACKERS’ CANS 


PRICES QUOTED ON APPLICATION 


VIRGINIA CAN CO. 


BUCHANAN, = VIRGINIA. 


WHEELING CANS AND 
SOLDER HEMMED CAPS 


Wheeling Can Company, 
OLIVER J. JOHNSON, President. : Wheeling, W. Va. 


lix WAITING ADVERTISERS, KINDLY MENTION THE TRADE, 
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STANDARD OIL CO’ 


DEODORIZED GASOLINE ts usec by 95 per cont of the CANN- 
ING TRADE. Why? Because it is best and cheapest, and Is for 
sale everywhere by Tank Wagon, in Barrels or lron Drums 


Address Our Nearest Tank Station or BALTIMORE OFFICE. 


BALTIMORE, FRIDAY, SEPTEMBER 16, 1910. 


FRESH CANS 


PLAIN AND LITHOGRAPHED 


our “Snapvise” and “Sealvise”’ cans 


in the Slip Cover and Friction 

Top styles represent perfec- 

tion in Oyster Packages. 
Send for descriptive catalogue. 


The Largest Line of any 
Independent Concern. 


SOUTHERN CAN Co. 
BALTIMORE 


Manufacturers of 


PACKERS’ GANS AND GENERAL LINE 


WEEKLY REVIEW. 


Of the Canned Goods Situation. Market Reports. Conditions 
and Changes. Outlook. 


It looks as if the packer of canned goods is about to come 
into his own. Following the lead of salmon practically all other 
articles are reaching out for the top rong of the ladder and 
while tomatoes have seemed to be afraid of dizzyness at any 
height above the lowest rong, at this writing the indications are 
that they will take achance. Canned tomatoes of the standard 
No. 3 variety were reported, last week, to have made an ad- 
vance of 5c., but this was not a determined one; this week, 
however, it is stated positively that no tomatoes can be bought 
for less than 77%c. and those who want them bad are paying 
8oc., and feel lucky in getting what they like at this figure. All 
indications point to a much heavier advance and the market is 
considerably excited. Buyers in New York ard vicinity are re- 
ported to be less anxious to buy on the present advancing 
market than are the buyers in other sections of the country, but 
this is because they feel that the reported shortage is much ex- 
aggerated. When they realize that the reports now being cir- 
culated are true and that the packers of tomatoes are unable to 
get sufficient raw stock to keep their factories running on full 
time, they will come into the market, and their demands will 
force prices still higher. 

The weather during the past week has been very cold in 
the eastern section of the country and frosts are reported to 
have occurred in some localities, though there is no positive 
statement to this effect. If the cold has done any harm to the 
tomato crop every packer of this article in the East will with- 
draw from the market, because they s arted packing fully three 
weeks late, the pack so far has been very disappointing and if 
it is cut short it will not amount to theeight million cases which 
was predicted earlier in the season. Many packers have al- 
ready refused to accept further orders and prefer to await devel- 
opments. goc. is considered a low figure when the anticipated 
price is spoken of and conservative men speak of a dollar market 
for No. 3 standard tomatoes, as though it was a certainty. This 
price has been predicted for a long while and while it has beeu 


a long time out of sight it looks as if the ‘‘stick to it’’ principle 
of prophesying is about to win out. When its raining its safe 


THE TRADE. 


to say its going to clear up—if you don’t say when. So it is in 
predicting a high market for tomatoes; the price has been low 
for a long while and if any change was made it was sure to be 
upward. 


Corn packers have been, for some time, in the situation 
which the tomato cauners are just reaching; that is, how to 
pack enough corn to supply orders already booked. There is 
practically no effort being made to dispose of corn. Of course 
some few packers have more corn than they have contracted for, 
but the majority are oversold, and the present amount of raw 
material that is being received from the fields, per acre, will not 
enable them to fill their orders, and the weather of the past 
week has not been any more favorable than that experienced all 
during the season. 


Peas are in better demand, and some good prices have been 
paid during the past week. Practically all the finest goods 
have been disposed of and buyers are forced to take some of the 
poorer grades to supply their demands. Canned peas, however, 
are not receiving the attention that some of the other articles 
are, probably because the holders are not anxious to sell, and 
buyers are very much disappointed with the stock they have 
received so far this season. 


The heavy shipments of canned goods from Baltimore to 
southern points over the newly established Mallory and Morgan 
Lines is helping considerably to increase the shortage and raise 
the price of all articles packed in this section of the country. 
More goods are going South than ever before, and the West 
will have to pay a slight advance to get goods from Maryland, 
Delaware and New Jersey. 


Peaches are an attractive article in the fruit line just now, 
as the pack is not turning out as large as was at first expected, 
and while packers have sold large quantities of pie and second 
peaches the buyers are still anxious to buy. Canned peaches 
were expected to be very plentiful, but the low prices quoted 
have attracted buyers and kept down any surplus that might 
have occurred. The price of the raw material has been rather 
high, too, and Baltimore packers, in many instances, discon- 
tinued packing peaches, preferring to put their money into 
other lines. 

Apples are on the go, too. They are following the other 
articles of canned goods and soaring in price. No. 10 goods 
that ordinarily sell for $2.10 to $2.25 are reported to have 
brought as high as $2.80 and enough cannot be had at this price. 
The market has been thoroughly bare of canned apples for some 
time, due to the fact that practically no goods were packed last 
season. The crop is only a fair one and it is believed the pack 
cannot be made too large to create a glut. 

Sweet potatoes of new pack are in the market and the de- 
mand for this article is very good. It has been getting more 
popular every season and more attention to its packing has been 


given, so that a very fine article is now produced and the price 
to the housewife is attractive. A little advertising of some of 
the articles that are not now so well known would create a much 
larger demand. Canned goods are being eaten more all the time, 
and much of the credit for the recent improvement is due to the 
National Canners’ Association’s Bureau of Publicity. 

In cans and canners’ metals there is nothing new to report. 
An article headed ‘‘Tinplate’’ will be found in another part of 
this book. All prices will be found on another page. 


MARKET. 


CHICAGO 


Special Correspondence to ‘‘The Trade’’ 


CHICAGO, September 14, 1910. 

Continued Cold.—The weather like Artemus Ward’s 
towel, continues ‘‘cold but wet.’’ It, how .ver, seems to have a 
stimulating effect upon business as all Chicago wholesale grocers 
appear to have all the business that they can well transact and 
then some. 

Canned Corn.—The arrival of new canned corn from IIli- 
nois has been hailed joyfully by retailers and salesmen especially 
as every old thing that could be scoured up or relabeled has been 
dug up from dirty warehouse corners and put into service until 
every body was tired of the search. Never was there such a 
complete cleanup of canned corn since John Winslow Jones and 
Louis McMurray began to make the article popular. Wisconsin 
and Western Illinois packers have announced that they are go- 
ing to deliver only 70 per cent. of canned corn on their contracts 
much to the disturbance and alarm of those who hold the con- 
tracts and who fear that other packers may avail themselves of 
the same privilege which is embodied in most of the contracts. 

Nothing has been heard so far from Wisconsin corn packers 
as to their prospective deliveries for their canning season is 
about three weeks later than that of Indiana and Illinois. It is 
rumored that Iowa is going to make short deliveries on corn but 
nothing definite has been heard on the subject; in fact but little 
Iowa canned corn comes to Chicago now as most of the pack 
goes South, North and West from that state while Indiana, IIli- 
nois, Ohio, New York, Wisconsin and Maine furnish the supply 
for this city and its dealers. 

Fancy Tomatoes.—A sample of Indiana packed Hand 
Packed Whole Red Ripe Tomatoes packed in sanitary cans, at 
least that was the contract specifications, was shown me today, 
the sample having been forwarded by express for approval. I 
found them to be a very common quality of standard tomatoes. 
There was not a whole tomato in any of the cans and, though 


The ‘‘Eureka’’ Can Filler 
has no equal. 
Thoroughly efficient; great 
capacity. 

Every can well filled. 
Automatic in operation. 
Guaranteed satisfactory. 
Prompt delivery. 


The S. Howes Co. 


‘‘Fureka’’ Works, 
Silver Creek, - N. Y. 


WOULD YOU DRESS A PIG IN SILK? 


No? Why then do you put an expensive label on a can 
that will soon become spotted, rusty and unsightly, Why 
not lacquer the can and keep it in harmony with the label ? 
The increased sales will more than pay for the lacquering. 


LACQUERS 


INCREASE THE SELLING QUALITIES 


BARRETT’S Lacquers come in attractive colors and can 
be applied with machine or brush. SAMPLES and QUO- 
TATIONS on request. Yours truly, 


M. L. BARRETT & CO., 
219 LAKE STREET, CHICAGO, ILL. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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The following advertisement appeared in “The Trade” during season 1908. 
Several extracts having recently appeared in the trade papers relative to 
the “Quality Campaign” we have decided to republish the full advertisement. 


Better Canned Goods 


MEANS 


More Canned Goods 
QUALITY MEANS QUANTITY. 


Let every package of Canned Goods be a Food Show. 

Build up the Canned Goods industry by packing superior goods. 
Do not weaken the structure by packing inferior goods. 

Give the consumer value received. 


Make your pack a positive, not a negative influence. 

Don’t forget Canned Goods are eventually intended for eating purposes. 
Remember ‘‘the proof of the pudding is in the eating.”’ 

The Consumer is the court of last resort. 

The yearly consumption of Canned Goods is only 10 cans per capita. 
Educate the Public to more Canned Goods with better Canned Goods. 

Start right with the right container. 

Use the can of quality, the housewife’s guarantee of goods of Quality. 


The Sanitary Can 


SANITARY CAN CO. 


Factories: 
General Office: Fairport, N. Y., Indianapolis, Ind. 
447 W. FOURTEENTH STREET Bridgeton, N. J. 
NEW YORK CITY Sanitary Can Company, Ltd. 


Niagara Falls, Ontario. 


CANS MANUFACTURED UNDER MAX3AMS PATENTS 
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the cans were well filled there was a good proportion of unripe 
tomatoes inthe cans. I am candid however to state that this 
is exceptional and that Indiana packers generally are in the 
habit of furnishing some very fine goods on such contracts. 


Maryland, New Jersey and Deleware do not cater to that 
kind uf contracts as most of their factories are equipped only for 


the old style of cap cans and fill them by machine. Some of the 
finest tomatoes packed on earth however come from New Jersey, 


Deleware and Maryland canneries packed by hand in the capped 
cans with large hole but the prices demanded are usually very 
high. Stetson & Ellison of New Jersey sent me some samples 
of their pack of 1909 not long ago and they were absolutely per- 
fect, the finest tomato I ever saw in acan. They have for years 
made a specialty of No. 10 tomatoes of fine quality and have 
just begun to pack in tne smaller cans. 


Canned Tomato Standards.—Retailers have gotten all 
‘fussed up’’ about the advancing prices of standard canned 
tomatoes, and many of the ‘‘smart boys’’ who know or thought 
they knew more than all the canned goods buyers, brokers and 
canners about what the market would or would not do, are down 
in the street in Chicago trotting around almost daily, asking 
jobbers ‘‘what about those 75c. and 80c. tomatoes you offered 
me some time ago,’’ and they are met with a stony stare and 
marble face with the reply, ‘‘all sold, nothing doing for less 
than goc. in standard No. 3s. Sorry you didn’t give me your 
order, etc.’’ The price to the retail trade has been advanced to 
goc. Chicago for new goods, and 85c. Chicago for old goods, 
No. 3 standard tomatoes. . 

No. to size are inactive, but some movement has been noted 
in a few days past. 

Canned Mushrooms.—Why cannot we cultivate and can 
mushrooms in this country ? An enormous quantity of them is 
used and the prices are good, but all are imported. I under- 
stand that they are not very difficult to grow when the condi- 
tions of planting, bedding, etc., are complied with. Here is a 
hint for some enterprising packer or canner. 

Everybody Buying.—Everybody seems to be short of 
nearly everything in canned goods just now, and there is a gen- 
eral grab for everything in sight at anything like a reasonable 


price. 
hungry. 

The Highest Tribute.—Many encomiums and words of 
tribute have ceen uttered and printed in memory of Ezra J. 
Warner, the great merchant who was buried here this week. 
For many years past he has been the master mind at the head 
of Sprague, Warner & Co., the other older members of the firm 
having died or retired. I heard an employe of the house say 
that Mr. Warner was regarded by all employes of the house as 
a friend to whom they could go for advice, help or justice when 
in need of either. That he was always accessable to the hum- 
lest employe, and willing at all times to give an ambitious and 
deserving employe a chance to go higher, being especially gen- 
erous and helpful to his salesmen, who all loved him. 

That is as high a tribute as can be paid to a merchant, for 
it means that while building up a great business enterprise he 
has tried to do all the good he could in the world and to help 
to make uthers prosperous aud happy as he traveled along the 
great highway of commerce. 

Leaving a great sum to charity, which has been wrung 
from the poor and needy is not a creditable monument to a 
man’s memory, nor is it essentially a passport to a higher exist- 
ence, but the man who dies beioved and regretted by those who 
have worked for him and who have been associated in business 
with him, has led the truelife. 

A man once said of a woman’s love: ‘‘I would rather that 
a single flower planted by the hand of affection would bloom in 
loneliness on my grave than that the costliest granite shaft 
which the power of wealth could erect would tower over my 


remains, unhallowed by a woman’s love, unwatered by a 
woman’s tears.’’ 


So it is with the love and affection, the respect and esteem 
of those who render words of cheer and deeds of kindness. 
They make of a man’s memory and his last resting place things 
sacred. WRANGLER. 


New goods are slow about coming in and the market is 


Don’t be Odd. The wise business man keeps his eye on 
the other fellow. The ‘‘other fellow’’ in the canning business 
has ‘‘A Complete Course in Canning,’’ priced at only $5.00. 
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SPECIAL - AND - MACHINE 


BRUSHES 


OF ALL SORTS 
QUICK SERVICE GUARANTEE, ABSOLUTE 


LAITNER BRUSH CO., Detroil, Mich. 


JUST GET OUR PRICES BEFORE PLACING THAT ORDER 


THAT LONG, FINE-CUT KRAUT 


is only produced b 
using a machine with 


LONG, CURVED KNIVES! 


This improved German Pat- 
tern Kraut Cutter with hard- 
tempered knives is the only ma- 
chine that will produ e this long, 
fine-cut kraut. 

More than fifty of the largest 
kraut manufaturers this 
‘ountry can testify te this. 


NS - - Write for Catalogue - - 


JOHN E. SMITH’S SONS CO., Buffalo, N. Y. 


GROWERS OF 


GREEN BAY, WIS. 
EAST JORDAN, MICH. 


THE EVERETT B. CLARK SEED CoO. 


SUPERIOR SEEDS 


MAIN 
OFFICE 


FOR CANNERS 


4 MILFORD, CONN. 
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NEW YORK MARKET. 


Reported by Special Correspondent. Market Conditions. 
Changes and Outlook. 


New York, Sept. 14, 1910 

Market Firm.—Changes are few during the week, though 
the general tendency to firmness continues in substantially all 
the different varieties. Holders have generally refused to allow 
concessions und in most cases they done little that would indi- 
cate any disp: sition to cffer goods at lower values, even though 
pressed to do so by many importune buyers. The market re- 
mains, therefore, stiff at quotations and the tendency seems to 
be upward with few exceptions all along the line. The feature 
has been the slight advance in tomatoes, though it has been so 
inconsiderable as yet that it has amounted to practically noth- 
ing. It has the merit, however, if indicating the possible 
changes which has been anticipated in the market for a number 
of weeks It is generally believed that they have begun and 
than advances in price will mark the canned goods business 
throughout the remainder of tne season. 

Tomatoes.—The market has advanced 2%c. on full stand- 
ard Maryland 3s and it is scarcely possible to buy below 7oc. 
regular terms f. 0. b. factory while most holders are asking 
72%c. to 75c. The latter igue is extreme and virtually rules 
them out of business The situation so far as the crops are con- 
cerned has changed somewhat, though perhaps not enough to 
make any material difference. It is asserted with confidence, 
however, that there will be only a part of a crop, perhaps 50 
per cent., taking the situation as it runs, and this will scarcely 
have the effect of creating any betrer business. Sometimes hold- 
ers are disposed to offer goods at a shade reduction to clear out 


what they have in hand, but these are exceptional instances and 
only serve to emphasize the general conditions which are firm 
and unchanged. Tomatoes will be good property. Not much 
doubt of that exists and the holder who has any considerable 
quantity is well sa‘isfied. He believes he will be able to sell 
whatever he may have at a profit before the next ssason opens. 

Corn.—The part two weeks have helped the corn crop 
somewhat, but of course it is too late to make any great change 
in the estimated output. Inthe main the oft repeated reports 
of perhaps 50 per cent. output are probably substantially cor- 
rect and it looks now as though a shortage would make all hold- 
ings, large or small, exceedingly good property before the next 
pack is ready for delivery. Holders are not anxious sellers. 
Neither are any packers offering further goods. They are cer- 
tain that they have about all on their books they can handle. 
The quality of the corn is good, but the quantity will be below 
the average output. It is likely that there will not be enough 
tomatoes and corn to go around this year. 

Peas.—The market is dull, not because there is a surplus, 
but because only the low grade stock is wanted and the better 
quality is scarcely as plentiful as buyers would like to see it. 
Sometimes buyers are enabled to secure a considerable quantity, 
but aside from this the situation offers no change from previous 
reports of the market. The buyer whocan obtain anything a 
bit below quotations doesn’t hesitate long to make the purchase. 
He understands the situation full well. They is scarcely any- 
thing to be offered beyond the limited quantities which have 
been reported. 

Sour Kraut.—The market is active and inasmuch as the 
output promises to be much less this season there promises to be 
a scramble later to obtain supplies. Buyers are searching the 
market for goods to satisfy their ordinary demands, but whether 
or not they will be able to secure them is a gestion which can 
be determined only by time. 


Capacity, 10,000,000 Cubic Feet. 


Delaware Avenue Stores, Nos. I, 2, 3 
—Delaware Avenue, Water and 
Pine Streets. 


Pennsylvania Stores—Front, Pine and 
Water Streets. 


Pennsylvania Tobacco Stores, Bonded 
—Front, Water and Pine Streets. 


Sixteenth Street Stores — Sixteenth 
and Callowhill Streets. 


Moro Phillips Stores—Delaware Ave- 
nue, Swanson and Fitzwater 
Streets. 


West India Stores, Bonded—Delaware 
Avenue, north side of Catharine 
and Swanson Streets. 


Atlantic Stores, Bonded—Delaware 
Avenue, south side of Catharine 
and Swanson Streets. 


Port Richmond Stores— Richmond 
and Cambria Streets. 


Twenty-third Street Stores—Twenty- 
third and Race Streets. 


Twenty-third Street Hay and Straw 
Warehouse — Vine and Bansall 
Streets. 


Twenty-third Street Grain Elevator— 
Race and Bonsall Streets. 


Warehouses for storage ot Hazardous 
Merchandise. 


PENNSYLVANIA 
WAREHOUSING 


and Safe Deposit Co. 


Banking House and Main Office, 113 and 115 South Third Street 


Best Warehouses for 


In the Heart of the Jobbing District. 
Direct Railroad Track Connection. 
In close proximity to Steamship Piers. 


Storage 


PHILADELPHIA 


Canned Goods 


ADVANCES MADE 
NEGOTIABLE RECEIPTS ISSUED 


Labeling Distributing 
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Salmon.—As the pack closes the shortage is discovered not 
to be quite so severe, but it is sufficient to cause more or less 
uneasiness. It is very evident that there will be insufficient to 
go around and that the output has been so badly curtailed that 
sales will have to be on a small scale, otherwise business will 
shortly absorb everything that is offered The statistics of the 
packs confirm what has been said heretofore regarding to small 
output and the business done will be upon a much higher basis 
than has been the rule during previous years. Columbia river 
salmon has been put up equalling about what was canned last 
year, but other varieties cannot yet be stated. 

Sardines.—The market is not very active and packers are 
doling out wat they have in relatively small quantities, depend- 
ing upon the output on the Maine coast to determine what they 
shall do. In most instances the supply is no more than equal 
to the demand and this has an influence in determining the 
price and the quantity which buyers can obtain. Of late pack- 
ers have had less to say about shortage and have kept packing 
without much reference to what buyers or others have had to 
say. 

Fruits.—The market is unchanged, though here and there 
the market has been somewhat unsettled owing to the conflict- 
ing reports regarding the supply. It is understood that some 
sections of the country are flooded with peaches, notably New 


Jersey., where the raw fruit is worth only 17 cents a basket, too 
little to pay for picking. The result of these extreme low prices 
will be about the same as extreme high prices. The fruit will 
not get to those who would consume it. Therefore, the peach 
situation is unsatisfactory and the supply of the future uncer- 
tain. HvuDson. 


Big Fire in Box Factory. 


The big box factory of Becker Bros. & Son, at the corner 
of Frederick and Lexington Streets, Baltimore, was completely 
destroyed by fire Wednesday afternoon of this week, entailing 
a great Joss to the owners. 

The fire was discovered about 3.30, but it had made such 
headway by the time the fire department arrived that practically 
the entire building was aflame. At five o’clock every window 
and door, from the cellar to the top story, showed a mass of red 
flames. At the height of the fire the weather was very threat- 
ening and heavy atmosphere held the smoke down to the ground, 
making it almost impossible to see. This acted as a serious 
handicap to the firemen. 

At this writing no statement of the loss has been secured, 
but it will be heavy and the factory will have to be rebuilt. 


PATENTED 


NHOO IWHHYOW 


California ‘Market. 


The Situation in the Pacific Coast States, as reviewed by 
our Special Correspondent for the past week. 


SAN FRANcIsco, CAL., September 10, 

Two Days Holiday.—San Francisco wholesale grocery 
houses will be closed two days this week, one day for the cele- 
bration of Labor’s cause, the other to commemorate the admis- 
sion of California into the Union sixty years ago. The Admis- 
sion Day celebration will commence September 8th and will last 
three days, the festival that has been planned to be much on the 
same order as the Portola held so successfully last October. As 
a result of this festival wholesalers are not expecting a great 
deal of busiress during the last three days of the week but they 
are not preparing to be visited by a large number of their out 
of town customers and will keep open house during the celebra- 
tion. During the present month there will be a number of large 
conventions held here, and there will be more people visit San 
Francisco during the next three weeks than has been the case 
during any corresponding time since the fire. One gratifying 
result of the conventions held here will be that a great many 
Easterners will be present and they are always greatly interest- 
ed in California products. Often large parties of them are taken 
through the large canneries in this city and vicinity and the im- 
pressions thus created are considered of great valve to the in- 
dustry. 

Industrial Exposition Held.—This week and a part of 
next week a great industrial exposition is under way at Hale 
Bros.’ big store at which California made products are shown 
exclusively, the exposition being given under the auspices of 
the Home Industry League, recently formed here for the pur- 
pose of calling attention to products manufactured in this State. 
A visit to this show reveals how thoroughly the packer of can- 
ned goods is alive to the possibilities of advertising of this char- 
acter and dozens of firms putting up foods of various kinds in 
tins were represented. The Calif>rnia Fruit Canners’ Associa- 
tion has a highly attractive booth in charge of an expert dem- 
onstrator and samples of its goods, as well as attractive litera- 
ture, are distributed. This firm distributed attractive labels of 
its Del Mon‘e brand of fruits and vegetables on the reverse of 
which was some interesting matter concerning the firm and 


MORRAL BROTHERS 


THE MORRAL CORN HUSKING MACHINE 

THE MORRAL CORN SILK BRUSHING MACHINE 
THE MORRAL SINGLE CUT CORN CUTTER 

THE MORRAL DOUBLE CUT CORN CUTTER 
THE MORRAL CORN COOKER-FILLER 

THE MORRAL CAN WIPING MACHINE 

THE MORRAL LABELING MACHINE 


ALSO DEALERS IN 
CAPPING MACHINES and RETORTS 


and can furnish complete Line of Corn Canning 
Machinery. Write for circulars and other 
information. Address 


MORRAL BROTHERS 
MORRAL, OHIQ 
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NOTCHES, FORMS, SOLDERS. 
BLISS SANITARY CAN BODY MAKER 


Handles Inside Coated Cans 


The ‘‘Bliss’’ No. 12N Automatic Lock Seam Can Body Making 
and Side Seam Soldering Machine, is specially adapted for the man- 
ufacture of Open Top (Sanitary) Cans. 

It notches, forms and solders can bodies from 2 to 4% inches in 
diameter by 2 to 5% inches in length, and has a minimum capacity 
of 60,000 can bodies in 10 hours. 

It has an automatic feed, and mechanical positive blank separa- 
tor. When Enameled or Inside Coated Cans are to be made, a sol- 
dering attachment different to that shown is used, and all possibility 
of scratching the inside of can avoided. — Full details on request. 


“BLISS” No. 128 Automatic Lock Seam Can Body Making SAN/ITAR Y AND PAC ‘KERS’ CANS 


and Side Sean; Soldering Machine. 
SEND FOR CATALOGUE No. 14 


E. W. BLISS COMPANY 


25 ADAMS STREET, BROOKLYN, N. Y., U. S. A. 
| Representatives for Chicago and vicinity: STILES-MORSE CO.. 562 Washington Boulevard, Chicago, Il. 


GEO. W. ZASTROW, 


The PERFECT CAN STAMPER 
1404 to 1410 Thames St., ’ . WI LL STA Mv p 


120 Cans per minute. 


Each Mark Perfect. 


Power Necessary 


Hundreds in use. 
PRICE $25.00 EACH 


STEAM APPLIANCE Merc. Co. 
BATAVIA, N. Y. 


: WM. H. SMITH, A. K. ROBINS & CO., 
IMPROVED STEEL PROCESS KETTLE. LEROY, N. Y. BALTIMORE, MD. 
eninnuctenelt to hold 800, 1,000 and 1,200 2-Ib. cans. Conceded to be the best; hun- General Agent Eastern Agents 


dreds in use. Double thermometer pocket riveted to each kettle. Constructed so as to 
use either water, dry steam, or open bath process. 
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prices at which all lines can be secured from retailers in San 
Francisco and the Bay cities. Label manufacturers were also 
well represented, the exhibits of the Union Lithograph Com- 


pany and the Sierra Engraving Company being particularly 
fine. 


Tomatoes.—The packing of tomatoes is now well under 
way in the territory around San Francisco Bay but this vegeta- 
ble is not ripening as fast as might be desired. As the season 
progresses it is becoming more and more a certainty that a light 
pack will result and many packers have already sold all the to- 
matoes they feel they will be able to put up. Cold weather is 
interfering with early ripening and the tomatoes now being of- 
fered are not of a high grade. The California Fruit Canners’ 
Association has withdrawn prices on all grades of future toma- 
toes and will wait until the seasou’s pack can be more accurate- 
ly gauged before tak'ng further orders. Other firms are follow- 
ing the example of this one and but few packers are now offer- 
ing tomatoes. This firm has also withdrawn quotations on 


standar1 peas, stock; being very low and other withdrawals are 
anticipated soon. 


Revised Price List.—The California Fruit Canners’ As- 
sociation has issued a revised list in which a number of items 
are missing, although prices on other items remain about the 
same. Apricots have suffered worst and this canning firm has 
disposed of practically itsentire pack. In the line of peeled 
apricots there remain but three items out of ten, these being 
No. 2% standari, No. 8 extra standard and No. 8 water. Plums 
are practically exhausted with the exception of No. 8s and in 
this size only pie and water fruit is to be had. The situation on 
California fruits has reached a point where it is a matter of cer- 
tainty that the entire pack will be easily disposed of and the 


first of the year will witness a general cleanup with most 
packers. 


Salmon Orders Confirmed.—High prices have not inter- 
ferred with the confirming of orders for Alaska red salmon and 


the pack for the season of 1910 has been disposed of with the 
possible exception of a few small lots. Packers were prepared 
to put up much more high grade fish than they did and the 
shorage of these high grades will amount to fully 600.000 cases 
as compared with what was expected. The pack on Bristol Bay 
is about 350,000 cases short and other districts show similar 1e- 
sults. Pink fish have been in special demand since the nami: g 
of prices and stocks of this will be speedily cleaned up. 

J. P. Haller, general manager of the North Alaska Salmon 
Company has just returned from the Bristol Bay canneries of 
this concern and brings the news that the pack at Chignik is 
15,000 cases short; Kodiak Island about the same as last year, 
but 100,000 cases short of normal and what was prepared for; 
Cook’s Inlet has a full pack; Orca and Copper River district, 
10,000 cases short. The North Alaska Salmon Company’s bark, 
the Olympia, was the first to make this port this year with sal- 
mon from the far North, arriving here September 4th with 23.- 
468 cases. The Star of Holland, of the Alaska Packers’ Asso- 
ciation fleet has also arrived with a cargo of 70,000 cases. The 
first salmon vessel to reach Seattle this season was the bark Guy 


C. Goss of the Northwestern Fisheries Company’s fleet with 
38,000 cases. 


A final count of the sockeye salmon pack on Puget Sound 
for the present season shows an output of 222,107 cases. On 
the Fraser river the pack is about 160,000 cases out exact fig- 
ures have not been obtained. The demand for sockeye salmon 
is unprecedented and practically every order placed subject to 
opening prices has been confirmed. Packers will be compelled 
to pro-rate deliveries as it is estimated that most of them have 


oversold fully 20 per cent. English buyers are making strenu- 
ous efforts to secure their needed supplies but are baving diffi- 
culty in doing so and in most cases dealers in this country are 
being given the preference. The 1910 pack of salmon, it is be- 
lieved, could be absorbed by the United States and her territor- 
ies without exporting a single case. 


SLAYSMAN AUTOMATIC DOUBLE CAN WIPER 


ITS A GREAT 
SOLDER SAVER 


NO CAN SHOP IS 
COMPLETE WITHOUT ONE 


WRITE FOR PRICES 


718 E. PRATT STREET 


SLAYSMAN & CO.,~““*c="=** AUTOMATIC CANMAKING MACHINERY 


OFFICE AND SALESROOM BALTI MORE 125-127 E. FALLS AVE. 


11S. FRONT STREET 
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The fall salmon season on the Columbia river open Septem- 
ber roth and several plants will be operated, at least four on the 
lower river. In all about thirteen canneries will be operated 
during this season on Oregon Coast streams, several of these 
being new ones. 

Coast News Notes.—The Napa Cannery at Napa, Cal., 
has been closed owing to the fact that sufficient labor could not 
be secured there to operate the plant. All contracts for fruit 
will be fulfilled, however, and this will be shipped by boat to 
San Francisco. The female help at Napa has been offered 
steady employment at San Francisco until November. 

The G. H. Water’s cannery at Pomona, Cal., has cared for 
more fruit to date than ever before to acorresponding time. The 
season will close about the tenth of September and by that time 
more than 2,000,000 cans will have been filled. 

The scarcity in spot stock of J ipanese canned crab has been 
relieved by some very heavy shipments just received from that 
country. BERKELEY. 


German Canning Industry. 


Consul Talbot J. Albert, of Brunswick, furnishes the fol- 
l wing statistics covering the canned goods and couserving in- 
dustry of Germany: 

There are 188 factories for putting up canned vegetables and for con- 
serving fruit and 29 for dried preserves in Germany, the chief seats of the 
industry bei1g in Saxony, Alsace, and Hanover. In 37 of the factories for 
canned goods the following quantities in hundred-weights are put up 
yearly: Asparagus, 69 850; beans, 157,022; green peas, 173,837; other vege- 
tables, 222 927. The factories for dried vegetables put up yearly the fol- 
lowing quantities, in hundredwerghts: Beans, 97 527; caricts, 142,780; 
cabhaye, 24 696; other vegetables, 220,.00, The other factories put up 
carrots, turnips, celery, red beets, spinach, cauliflower, cabbage, mush- 
rooms truffles, sago, preserved fruits and marmalades. The 42 Brunswick 
factories deliver 15,000,000 cans uf goods yearly, valued at from $1,666,000 
to $1,904,00c, 


No. TOMATOES 


It is believed by some, who are in a position 


to be well posted, that No 3 standard tomatoes 
will reach the dollar mark. 

It is not our intention to dispute this asser- 
tion but we can say, without hesitation, that 
“THE JONES”? line of can-making machinery 
turns out the best cans for packers’ use, and at a 
minimum expense. No canner or can-maker can 
afford to install a can-making machine of any kind 
without first getting our catalog. If you are inter- 


ested write us to-day. 


THE JONES MACHINE CO., 


Office: 211 N. CALVERT STREET 
Factory: 227 N. HOLLIDAY STREET 


BALTIMORE, MD. 


JONES & LAUGHLIN 


TIN PLATES 


The new mills of the 


Aliquippa Department 
are turning out the 


highest grade of 


Goke Plate For Ganners’ Requirements 


THREE LEADING BRANDS: . 


J. & L. COKE 
J. & L. ALIQUIPPA COKE 
J.& L. KING COKE 


Send for tin plate ratio book 


and prices 


SALES OFFICES: 


ATLANTA, Fourth Nat. Bank Bldg. 

BUFFALO, White Bldg 

CLEVELAND, Rockefeller Bldg. 

DETROIT, 810 Penobscot Bldg. NEW YORK, 220 Broadway 

PHILADELPHIA, Arcade Bldg. ST. LOUIS, Chemical Bldg. 
SAN FRANCISCO, Crocker Bldg. 


BOSTON, 131 State Street 
CINCINNATI, Union Trust Bldg. 
CHICAGO, Lake and Canal Streets 


© 


JONES & LAUGHLIN 
STEEL COMPANY 


AMERICAN IRON & STEEL WORKS 
PITTSBURGH 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 


— 


THE TRADE. 


What Canners are Doing and Expect to Do. 


Some Data as to the Probable Size of the Various Packs as Indi- 
eated by the Size of Crops, Giving the Packers Some Idea 
of What Price Buyers Should be Willing to Pay. 


VEGETABLES.—An advice from Smyrna, Del., states that 
while the canneries in that section are busy, ‘‘no one looks for 
the mammoth crop of last season and the year preceding.”’ 

A report issued at Washington on the 1oth instant by the 
Department of Agriculture says the crop yields at Sept. rst, 
showed the following percentages, using 100 as the average for 
the past everal years: Cabbages 104.4; corn 98.4; sweet pota- 
toes 98.2; tomatoes 95.5. 

A report from Grimes, Iowa, states that the factory there 
is working 15 hours a day, packing corn. About 200 people are 
employed and something like 60,000 cases are expected to be 
the season’s output. 

Muncie, Ind., reports indicate that the pack in that section 
will amount to about 75 per cent. of normal; that is, if killing 
frosts do not occur until late. Thecropis much smaller than 
usual but the quality is good. 

The Burlington Vinegar & Pickle Co., of Burlington, Iowa, 
state that their crops of cucumbers, cabbage and tomatoes will 
not average over half, except in one or two favored sections 
where timely rains occurred. They deplore the habit of selling 
futures and believe the packers would be better off if the prac- 
tice was discontinued. 

Advice from Marion, Ind., is to the effect that the tomato 
crop on the highlands has been materially decreased on account 
of drought but the vines in the lowlands will yield a fair crop. 

The Clay City Packing Co., Clay City, Ind., expects to 
make a fair pack of tomatoes, though the crop has been cut 
short on account of unfavorable weather conditions earlier in the 
season. 

The Ohio Valley Canning Co. has started its factory at 
Charlestown, Ky., and will be satisfied if the crops are large 
enough to keep it running until frost appears. The crop out- 
look is not good, however. 

Mr. W. F. Assau of Baltimore stated to a representative of 


a local daily that it was his opinion that the pack of tomatoes 
this season would be fully one-third less than usual. 

In our issue of last week we made the following statement: 

Messrs, Staley & Ross, Frederick, Md., report that the crop is in good 
shape and that a large pack of corn will be made. The factory started in 
the middle of August as did that of the Walkersville Canning Co, in the 
same section. 

Under date of the 12th we have the following letter: ‘‘En- 
closed find clipping which we cut out of THE TRADE this morn- 
ing, under date of Sept. 9. We would thank you to correct this 
statement, as in our opinion it is very misleading. Instead of 
the crop being in good shape as you state, we beg to advise that 
we have suffered one of the severest droughts this section has 
ever experienced, and at the best we do not expect one-third of 
acrop.’’ Signed by the Monocacy Valley Canning Co., which 
is the same as Staley & Ross. 

Under date of the 13th we are in receipt of the following 
letter from J. Cleveland Waite, Salisbury, Md.: 

‘*As we wrote you several weeks ago, the tomato crop is the shortest 
for a number of years. I travelled over about 40 miles yesterday—in all 
the lower or water section of Wicomico county—and the packing season is 
about closed in that Jocality, as the vines are stripped bare of tomatoes and 
what few that remain are not worth packing. As we predicted the pur- 
chaser of ‘futures’ is the lucky one this year and at the present time it is a 
wild scramble among the packers, who have oversold their ovtput, to 
cover their outstanding contracts. The pack in this county will be about 
50 per cent. of 1909, and if reports that are coming in from other Eastern 
Shore counties, and Delaware, are correct, there will be a great demand 
for tomatoes before another } acking season rolls around. Outside of the 
unfortunate packer who has oversold, it will bea great blessing for the 
canning trade, as the market could never recover to a profitable basis until 
the output was greatly reduced, as it will be this year. There have been 
columas upon c>lumus written as to the cause of the demoralized condi- 
tion in the tomato market for the past three years, but it is the same old 
story uf ‘supply and demand.’ Now that the supply will be limited, you 
will see the demand more than ample to procure a good, profitable 
market.”’ 

A report under date of the 8th says the United States Can- 
ning Co., is working its Model City, N. Y., plant on tomatoes. 

Corn canning is in full force about Waterloo, N. Y., but re- 
ports state that the season is very backward and the crops not 
over large. 

Advices from Philadelphia would seem to indicate that fac- 


Can furnish you 
with any color-- 


JOHN G. MAIERS’ SONS 


WE HAVE BEEN MANUFACTURING LACQUERS FOR CANNERS’ USE FOR ABOUT THIRTY YEARS 


DEEP ORANGE DEEP BLUE GOLDEN COPPER’ ETC. 
IF YOU HAVE SOME VERY RUSTY CANS’ USE 


MAIER’S SILVER LACQUER 


Baltimore, Md. 


SEEDS FOR GANNERS AND PACKERS 


THE NAME THAT STANDS FOR QUALITY 
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CANS 


Each containing one gallon of apples. filled in ten hours on the 
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MONIT 


Eight to ten women dispensed with. The apples placed in the cans in better condition and with less waste and disorder. 
The filling conducted with greater ease and regularity. This is one of the smartest money saving devices offered to the can- 
ner. Easy to operate. Requires small space and power. Any ordinary intelligent hand can operate it. Sold on ten days’ 
trial—guaranteed perfect. Send for list of prominent canners using it. 


HUNTLEY MFG. CO., Silver Creek, N. Y. 


What Some Users Say: THE CAN 


STANDS STILL 


“We run for weeks and did not lose a can.” 

“No need for poor cans unless you want them.” 

“We have the seamer running fine, have not lost a can in two 
weeks.” 

“We run hundreds of cases and not a can lost.” 

The can stands still. No slop, no waste. 

This machine is designed for sealing open top cans after being 
filled. 

The operator places the filled can, with the cover in position, 
on the conveyor on the left as shown. ‘Lhe can is taken under a 
header, where the cover is pressed into position and fastened there; 
it is then taken into a dial which moves it around into the seaming: 
head, where the can stands still during the seaming operation. 

These machines are regularly built for one size can and have a 
capacity of from 25 to 30 cans per minute, according to size. 


Steward Patent Lock and Lap Side Seam Sanitary Cans 


Patented and 
Patents Pending 


A Great Success. Why Not Use Them? 


The Improved Lock and Lap Side Seam for Open Top Double 
Seam cans was ORIGINATED, DEVELOPED AND PATENTED 
by 

We are the sole owners of this patent. 

All persons are warned against infringing this patent by mak- L.& y _ A. STEWARD 
ing or using sanitary cans with lock and lap side seam. Rutland, Vt. - U.S. A. 


“STEWARD” DOUBLE SELAMER, No. 6 
With Automatic Feed For Round Gans 


MANUFACTURED BY 
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tories at Glassboro and Williamstown, N. J., are rushed with 
work, principally on tomatoes. 

The Gypsum Canning Co., at Port Clinton, Ohio, is em- 
ploying about 200 people in order to handle the various crops. 
Tomatoes are being taken care of to a large extent. 

The factory at Hatfield, Pa., under the management of Mr. 
Clarence Stubbs, is busily engaged packing tomatoes. Mr. 
Stubbs reported to us a short while ago that the outlook as re- 
gards the crop of tomatoes was good. Corn machinery has been 
set up and this article will be canned next season, if crop out- 


looks at that time warrant them contracting. William Thomp- 
son has charge of the office end of the business. 


Reports from sections about Harrisburg state that the corn 


crop is almost a total failure and that factories will be lucky if 
they make half a pack. 


A report states that the Wisconsin Pea Canners’ Co. will 
enlarge their facilities by equipping a plant at Reedsville, Wis. 


The same report says the factory at Manitowoc will probably be 
closed. 


FRUITS.—The Gypsum Canning Co., Port Clinton, Ohio, 
is putting up a large pack of pie peaches. The fruit being re- 
ceived is mostly : mall and hence the grade of packing, although 
quite a lot of first quality goods are being put up, also. 

Mr. W. F. Assau of Baltimore is reported to have said that 
this is the best year for packing peaches that his Company has 
experienced for a long time and that the fruit is of excellent 
quality. 

A report issued at Washington, D. C., on the 1oth instant 
by the Department of Agriculture,, is to the effect that the crop 
outlook on September ist, as compared with the average for 
several years past, is as follows: Peaches 1131; apples 85.6. 


These percentages are based on 100 as the average and not as 
the normal production. 


A New York paper says buyers in that city have bought 
freely of Baltimore packed peaches at prices as quoted during 


Conse- 
quently most packers are pretty well sold out of second and pie 
peaches. 

A California daily under date of Sept. rst, states that fruit 
growers, and dryers and canners of fruits, have had a prosper- 


the past week or so and that the quality is excellent. 


ous year and that conditions are very satisfactory. More defi- 
nite information of this section and the conditions prevailing 
can be had by reading the California Letter in another part of 
this issue. 

The factory at Fruita, Colo., is having a very good run on 
peaches and other fruits. This is the factory’s first season. 


‘‘The Salesman.”’ 


The Salesman, or ‘‘Knight of the Road,’’ as he is some- 
times called, occupies a prominent part in the business world, 
a ‘‘Genius Homo,’’ little understood and generally much envied 
by the office force at home and the village beau on the road, 
who think his life a grand frolic, without a care and nothing to 
worry, yet after a personal experience of several years, I have 
never, even to this day, started on a trip without the feeling of 
a great responsibility, and that my firm was nvesting a sum of 
money, depending on my efforts for the realization of not only 
my own success, but for the success of the business as well. 
And I am sure all right minded salesmen have this feeling, fur 
to be a successful salesman one must become almost a part of 
the system and not merely a figurehead; not think he is simply 
going on a sight-seeing expedition or a frolic, but that he has 
something to offer the buying public; that they can use or sell 
to an advantage and profit, and that his goods are always as 
good or better than his competitor, and his price is never too 
high. 

The day of the frolicsome or sporty salesman is past, for 
this is the age of system, and every moment of the salesman 


DON’T CAN 


WITH YOUR 


EYES SHUT 


Western Agents: SPRAGUE CANNING MACHINERY CO. 
5 WABASH AVENUE, CHICAGO, ILL. 


Use the Ryder Can-Marker and have 


every Can bear its identifying mark 


Let Mail you list its users and some their Testimonials 
M. RYDER & SON, Niagara Falls, N. Y, 


AGENT FOR BALTIMORE DISTRICT: 
S. O. RANDALL, Marine Bank Bidg., BALTIMORE, MD. 
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must be accounted for, for asa prospective customer once re- 
marked to me, ‘‘there were several in your line here last week.’’ 
I replied that there would no doubt be several here rext week. 

It would occ py too much space to try and illustrate the 
many trials of asalesman. The grouchy buyer, the henpecked 
one severely bossed at home, tries to make it, and generally 
does for the salesman, a trying and nerve-racking argument ; 
the one trying to hold up his price and goods, the other trying 
to see how far he can go before placing his ordar. This is one 
of the trying moments for him ; here he must show his stamina. 
Once he wavers, he’s lost. These lengthy arguments often 
cause him to miss his train; no time for eating; a long lay over 


or a lengthy drive, often in inclement weather. This is but 
one of the petty annoyances he has to contend with. 


Now when he leaves the beaten paths of the larger cities 
where the hotel accommodations are fairly good, and strikes the 
‘‘tall timbers,’’ where in the dreary winter months, one stove 
(thet of the kitchen generally), has to do the heating of the 
entire house, ’tis then you have the longing for the comforts of 
home and are prone to wish you only had the boss along. 

I was once attracted by the advertisement of a country 
hotel which laid stress on the fact that it had warm rooms for 
traveling men. I found on my arrival that the transoms had 
been removed from the doors of the bed-rooms and what heat 
could be coaxed through this space was what warmed the rooms, 
and the food consisted solely of results of the hennery. 

Someone once said all salesmen are traveling men, but all 
traveling men are not salesmen, which is no doubt correct. 
There are, of course, different kinds of salesmen, as in other 
walks of life. Webster defines a salesman as one who sells 
goods. By selling goods we mean a person that can, by his 
ability, convince the buyer that what he has to sell is what he 
wants and that he wants it now and at his price. To this kind 
of asalesman all buyess have the same appearance, and he 


LEWIS STRING BEAN 


CUTTER. 


The above illustration represents our improved String Bean Cutter Weare using 
the same principle as on the original machine, which has given such excellent satisfac- 
tion and are still in use by many canners. 

Improvements consist of heavier frame, bevel gears and shaft drive for vibrating 
feeding hupper and screen. Knives held down by springs, allowing sticks, stones, nails 
or any fureign substance to pass under the knives without breaking any of the parts. 

Beans are scattered into vibrating hopper, fed automatically into pockets of drum 
carried 'o the knives, cut and dumped on to the vibrating screen, taking out the short 
pieces that may come from cutting close to the end of bean. Capacity about 20,000 two 
pound cans in ten hours 

Built by E. J. LEWIS, Middleport, N. Y. 
Wavufectyred under 14, 1001. Machines using thie principle are infringing. 


bothers not about his competitors; he goes ahead depending on 
his skill as a demonstrator of his goods; to be successful he must 
be a hustler, quick of thought and a thorough judge of human 
nature. This must come by intuition, for seldom do you find 
two buyers with the same characteristics. This cannot be 
taught him, but must be born with him. Honesty and truth- 
fulness and strict attention to business should be his first prin- 
ciples; full of courage and not faint-hearted. It is not necessary 
that he be su-h a great talker, but to know when to talk and 
what to talk about. Education isa good qualification, but he 
need not necessarily be college-bred to succeed. 

This kind of a salesman has no time for frolics, and his 
time, both night and day is given to his business pursuits, and 
his services become invaluable to his employers, his talks often 
valuable to the buyer, and he is always a welcome visitor. 

As I previously remarked, there are different kinds of sales- 
men. We will take what is called the Order-Taker Salesman, 
generally one who has no ability or originality of thought, so 
that he could go out and locate business or establish a following. 
Having no ideas of his own he follows the paths of his predeces- 
sors, depending on the brains of others or the reputation of his 
house for his success or orders. This sort of a salesman does 
not usually become a shining light in the profession, for all 
managers of selling departments demand from time to time new 
customers. A successful salesman, as wellas being an order- 
taker, should be a strong advertising medium as well. 


Harry M. KRonavu. 


Don’t Be Odd. The wise business man keeps his eye on 
the other fellow. The ‘‘other fellow’’ in the canning business 
has ‘‘A Complete Course in Canning,’’ priced at only $5 00. 


Tue TRADE, Baltimore, .dM 


Special Eastern Agents for 


The “Sprague” 
Line of Canning Machinery 
‘*Hawkins’”’ Continuous Capper, 
*‘Colbert’s Rotary’’ Tomato 
Filler, Model om Corn 


Cutters, Corn Cookers 


If it is 

usedina Silkers and all 
Canning Machines for 
Factory 

We sell it Canning Purposes 


608 Page Catalogue 


Cans, Shooks, 
for the Asking 


Solder, Crates, 

Climax Flux, Don't Worry, 
Gas Machines, 

Tools, Etce., Etc. 


Correspondence Solicited 
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THE TRADE. 


PUBLISHED EVERY FRIDAY BY 


THE TRADE COMPANY, 
BALTIMORE, MD. 


A. I. JUDGE, - - - Manager and Editor. 
304-5 Maryland Savings Bauk Building, Baltimore, Md. 


THE TRADE is the only paper published exclusively in the interest 
of the Canned Goods Packers of the United States and Canada. 
Established in 1878. 


TERMS OF SUBSCRIPTION. 
Payable in advance on receipt of bill. 


One year, - - - - - - $2.00 
Six months, - - - - $1.00 
Foreign, - - - ‘ $4.00 


ADVERTISING RaTES.—According to space and location. 
Make all Drafts or Money Orders payable to TH TRADE Co. 
Address all communications to THE TRADE Co., Baltimore, Md. 


Notices of Hands Wanted or Situations Wanted will be inserted 
free for paid annual subscribers; other parties will be charged $2 00 
per inch per insertion, $5.00 per month. 


Packers are invited and requested to use the columns of THE TRADE 
for inquiries and discussions among themselves on all matters pertaining to 
their business. 


Business communications from all sections are desired, but anonymous 


letters wili ve ignored. A. I. JUDGE, Managing Editor. 


Entered at the Postoffice, Baltimore, Md., as second-class mail matter. 


BALTIMORE, FRIDAY, SEPTEMBER 16, 1910. 


EDITORIAL JOTTINGS. 


Our proof reader was evidently thinking about the present, 
rather chan the future, last week when he made the mistake ot 
heading our editorial, ‘‘Is the Selling of FRUITS Profitable,”’ 
when it shuld have been, ‘‘Is the Selling of FUTURES Profita- 
ble.’’ He must have just been to a fruit stand, and been held 
up for a high price on peaches or pears, so that he really then 
thought that the fruit business was profitable. 


The important question to all manufacturers of food pro- 
ducts, is how to mark-t their goods so as not only to bring a fair 
return on the capital invested, but to create a demand for their 
particular brand. Where the requisite amount of nerve and 
capital is combined, the judicious use of advertising has solved 
this difficulty. When such concerns as Van Camp, Campbell, 
Heinz, Burnham & Morril and some f-w others have not only 
succeeded, in the introduction of their brand, 1n securing a per- 
manent market and making a living profit, but they have been 
able to get the co-operation of wholesalers as well as retailers to 
aid them in the further extension of their business. 

The rank and file will, of course, say that they cannot un- 
dertake the same method on account of lack of capital, and 
while this is true, it is only so in a limited sense There is no 
reason why the average canner cannot first pack quality goods ; 
second advertise his goods, in a limited manner, either by per- 
sonally visiting his jobbers, or by the insertion in every case of 
goods display cards and advertising matter to be given out by 
the grocer. Ten cents a case spent in traveling and advertising, 
when backed by goods of quality, will return from twenty-five 


to fifty cents a case profit. All buyers are alike, they want to 
meet the head of the house and get to know them personally, so 
that when any matters come up they will feel that they are in 
direct touch, and that their requests are likely to be granted. 

This has been demonstrated to us all. Goods can be sold 
by sample and correspondence, but we can all recall at least one 
experience where a personal visit has made for us a life-long 
friend, as well as creating belief in our goods. The methods 
persued by breakfast food manufacturers has succeeded in intro- 
ducing their goods to, we might say, world. wide use, and while 
they have been lavish in s.ending vast sums for advertising, 
they have depended just as much, if not more so, on personal 
representa ion, Take, in general lines of business, the small 
dealer in your locality from whom you purchase different sup- 
plies. He calls upon you regularly to secure your orders and 
interest you in new lines, and the averege salesman is cour- 
teously received, and the buyer gets to place a great deal of 
confidence in his advice. 

If these methods succeed in other lines, they will also suc- 
ceed in canning lines, and have in fact, succeeded greatly; in 
fact numerous canners today have a corps of salesmen, where 
ten years ago they had none. 


We note in the daily papers that the Maryland Pure Food 
Commissioner states they are about to investigate the manufac- 
ture of catsups and pickles, and that with catsup, they wish to 
ascertain just what materials are used in its manufacture, their 
condition, method of handling, etc. Most canners in Maryland 
now are familiar with the law, which went into effect the first 
of July of this year, and have noted the regulations governing 
the manufacture of pulp. If not it would be well to send for a 
copy of the law, or refer to the issue of THE TRADE in which it 
appeared. 


Maryland Law Concerning Pickles and Catsup. 


The State Food and Drug Commisson, Dr. Cha;. Caspari, 
Jr., Commissioner, has issued the following announcement. It 
will prove of interest to cauners because buyers of their tomato 
pulp will demand that it be made from whole tomatoes, and the 
cost will have to be raised. This is another reason why canned 
tomatoes wi! be worth more money in future—there will be no 
sale for the skins and cores. They will have to be thrown 
away, ascanners have no use for them in their business. The 
commission says: 

‘*Much has been said about the character and quality of catsup sold in 
the State Maryland, and it cannot be denied that the citizens of this state 
have been at times grossly imposed upon. Since the Pure Food and Drugs 
Law was enacted by the last legislature considerable attention has been 
given to the question of foods and condiments sold to the public, and it is 


now proposed to induce manufacturers and dealers to strictly observe the 
requirements of the law. 


‘Section (40F of the act declares that the standards heretofore adopted 
by the United States Department of Ayriculture, for the purity, quaiity 
and strength of fools and drugs, shall be the standards of such foods and 
drugs in the State of Maryland, except in the case of ice-cream. 

‘‘At this se son of the year the manufacture of catsup and pickles is 
at its height, anl the public should be infor ned as to the standards of 
quality demanded for both under the law. 

**Catchup (ketchup, catsup) is the clean, sound product made from 
the properly prepared pulp of clean, sound, fresh, ripe tomatoes, with 
spices, and with or withvut sugar and vinegar; mushroom catsup, walnut 
catsup, etc,, are catsups made as above described and confoim to the sub- 
stances in their preparation. 

‘*Pickles are clean, sound, immature cucumbers, prcperly prepared, 
without tiking up any metallic compound other than salt, and presesved 
in any kind of vinegar, with or without spices; pickled onions, pickled 
beets, pickled beans and other pickled vegetables are vegetables prepared 
as described above and conform in name to the vegetables used. 

‘Both catsup and pickles must then conform to the above require- 
ments, and manufacturers as well as dealers should see to it that the goods 
offered for sale to the public are of standard quality. 

‘ Upon inquiry it has been learned that some of the catsup sold in this 
state is made from the skins and cores of tomatoes instead of the meat or 
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pulp of sound, ripe fruit. The former are mere offal or refuse, purchased 
from the canning establishments, and for use in making catsup are boiled 
with water and strained, the resulting liquid being scmewhat concentrat- 
ed, and then thickened with starch or some other filler; the resulting prep- 
aration receives an addition of spices and is artificially colored, being 
finally preserved by means of sodium benzoate. 

‘Such so-calle 1 catsup possesses little or no value, and is offered for 
sue in direct violation of the law. People are grossly deceived and ledto 
believe that the catsup has been made from ripe fruit, and that its consis- 
tency is due to the presence of real tomato pulp, wh'‘ch latter, as every 
housekeeper well knows, does not require the addition of starch or other 
artificial filler for thickening puposes. 

‘In the case of pickles, the standard of quality specifically demands 
the fabsence of all metallic compounds except table salt, and the use of 
alum or aluminum sulphate is, therefore, not permissible. The addition 
of the latter chemicals is made for the purpose of improving the appear- 
ance of the pickles, and the public will, no doubt, soon learn to recognize 
the fact that appearance alone counts for but little in the quality of food. 
Artificial coloring of pickles and other food products can be practiced only 
under cer:ain restrictions, and must invariably be disclosed on the label, 

‘*The public can aid very ma‘erially in the pre per enforcement of the 
Pure Food and Drugs Law, and it is clearly their duty to so assist by de- 
manding that they be supplied with foods put up in conformity with the 
law, since the latter was enacted solely for their protection against fraud 
and imposition and for the benefit of the health of the people at large.’’ 


New England’s Oysters Hit Hard. 


Under the above heading the Associated Press gives out the 
following story, which appeared in the Baltimore American of 
recent date. It will be of interest to all packers, and especially 
oyster packers and shippers: 

New England oysters have been hit hard by Dr. Wiley. chief of the 
Pure Food and Drug Bureau of Uncle $am’s government, at Washington. 
Dr. Wiley decreed that a man was not getting his money’s worth when he 
bought oysters which were immersed in fresh water. He said that bivalves 
treated to such baths became bloa'ed and when eaten the epicure was 
swallowing only bags filled with water, The aforesaid epicure, he said, 


could eat shriveled oysters, swallow a glass of water and get the same food 
product in his stomach. 


New England oysters, raised in Long Island Sound and in other direct 
arms of the Atlantic Ocean, have a briny taste that make them unpalatable 


and, therefore, unmarketable. They are immersed in fresh water to wash 
the brine away. 


Incidentally, it may be stated that Chesapeake Bay oysters do not 
have to be subjected to this treatment. Chesapeake Bay oysters, as far as 


fresh-water immersions are concerned, are not subject to Uncle Sam’s 
anti bloating laws. 


There is another kind of oyster that has come under the ban of Dr. 
Wiley’s laws. It is the oyster that is born, reared and fattened near 
sewers. New Englanders get mad when told of the fact that oysters grow 
and thrive near the sewers of New Haven, Providence and of the innumer- 
able towns along the Long Island Sound. Uncle Sam is after this sewage- 
nourished oyster. Chesapeake Bay oysters are today under inspection by 
the government to ascertain if they contain typhoid germs. The particu- 
lar Maryland oyster on which they have their microscopic eyes are those 
dredged from bars in the Severn River and near its mouth. 


KICKED IN VAIN, 


Rhode Island oystermen and oyster dealers kicked against the regula- 
tions that placed a ban on bloated oysters and oysters that imbibed sewage 
and grew fact thereon. The kick was in vain. The State Shellfish Com- 
mission, at a meeting this week, declared that oysters taken from beds 
within the state must be inspected and must come up, to the government’s 
standard. Three oysters out of every five must be free of a bloated bag 
and of typhoid and every other germ. Connecticut will fall into line in 
adopting the same regulations, The question has not yet been put up to 
Maryland. There is no likelihood, however, that Maryland oyster inter- 
ests will suffer by any inspection, however rigid, by the government. This 
fact ought to be of great advantage to Maryland oystermen, who come in 
competition with the New England product in northern and western mar- 
kets. If Uncle 3am's ironclad regulations are carried as far as Dr. Wiley 
carries these regulations, as, for illustration, the packing of cove oysters 
in Maryland, there may be an exodus of New England planters to Mary- 
land. There ought to be great rejoicing at this prospect in Maryland, 
which has spent $100 000 in surveying its oyster bottoms in the Chespeake 
Bay and its tributaries, and which has not derived enough revenue from 
the leasing law to pay for the provisioning of the Shellfish Conimiss oners 


and their assistants and crews engaged in the survey and renting work for 
two years and more. 


THE FASTEST, NEATEST AND CHEAPEST LABELING 


IS DONE BY THE BURT LABELER 


lf you recognize the 
necessity of keeping down 
the cost of packing by util- 
izing a modern equipment, 
you'll be interested in a Fall 
BURT LABELER. 4 


Just write us what size 
or sizes of cans are used 
and the probable output— 
full particulars will be sent 
promptly. Do this to-day 
. while the matter is before 
you. 


THAT’S WHY THIS BIG TIME SAVER 
Is Labeling a Majority of the Goods Packed in this Country 


BURT MACHINE 


COMPANY, 


BALTIMORE, MD. 


iN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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CAN GIVE POINTS. 


These New Englanders know all about oyster culture, and they can 
give Maryland vaiuable information. They will, therefore, be welcome in 
Maryland. A Marylander familiar with the Chesapeake Bay oyster indus- 
try, who has made a study of the oyster interests of New England, is con- 
vinced that the Chesapeake Bay and its tributaries are mines, which, if 
intelligently and systematically worked, will yield more wealth than the 
gold mines of California. 


Current Trade-Mark Data. 


The following trade-marks have been favorably acted upon by the 
U. S. Patent Office. Any person who believes he would be damaged by 
the registration of a mark may oppose it. All inquiries should be ad- 
dressed to Edw. S. Duvall, Jr , Patent and Trade-mark Lawyer, Loan and 
Trust Building, Washington, D. C. 
SERIAL No, = 
50, 353 Representation cf a rake, hoe and plow, all arranged within 
two concentric circles or dotted lines, like milled edges on coins. 
Owner, California Farmers’ Union, Inc., Fresno, Cal. Used on 
fresh fruit, vegetables, melons and canned fruits 


47,972 Same mark, registered by same owner for fresh and dried 
fruits, 
50,439 Word: Coral. Owner, Parrott & Co., San Francisco, Cal. 


Used on canned crab meat. 

Word: Aloha. Owner, Haiku Fruit & Packing Co., Ltd., 
Haiku, Maui, Hawaii. Used on canned pineapples. 

Monogram T-C-P-Co., arranged on a dark or black back- 
ground, having an elliptical border Owner, the Coast Products 
Co., St. Louis Mo. Used on canned fruits, preserved fruits, dried 
fruits and canned vegetables. 


Word: Cecelia. Owner, A. I. Namm, Brooklyn, N. Y. Used 


50,600 


43,547 


40,448 


on canned fruits and vegetables, spices, favoring extracts, tomato | 


catsup, pickles, chow-chow and Worcestershire sauce, 
Word: West-End. Owner, R. C. Williams & Co., New York, 
N. Y. Used on canned vegetables. 


Word: J stice. Owner, Dickinson & Co, Eureka, Ill. Used 
on canned vegetables. 


41,887 


5¢,585 


THE BLAKESLEE 


SIMPLICITY CAN-RIGHTING MACHINE 


is becoming as indispensi- 
ble in the modern Canning 
factory as is the Capping 
machine. . ... 


Don’t you want one or more for your Corn or Tomato Pack? 


They are adjustable for 
No. 2, No. 2% and No. 3 


cans. 


They will pay for them- 
selves in one season. 


For further information, 
etc., address 
A. K. ROBINS & CO., Agents, 
Baltimore, Md., 
or the manufacturers, 


BURDEN BLAKESLEE, 


CAZENOVIA, N. Y. 


IN WRITING ADVERTISERS. KINDLY MENTION THE TRADE. 


50,587 Word: Walnut. Sai e owner. Used on canned vegetables. 

40,96) Word: Duquesne. Arranged above a representation of old 
Fort Daqiesne. Owner, P Duff & Co, Pittsburg, Pa. Used on 
canned sardines. 

49,565 Words: Cupid Brand and representation of a cupid resting 
against a broken column with words ‘‘[ Love It’’ beneath same. 
Owner, Cereal Food Co., Peoria, Ill Used on canned hulled corn. 

50,458 Word: Mex-Val-Ol. Owner, The Cabell Co., Baltimore, Md. 


Used on imitation vanilla flavoring. 


Tin Plates. 


In its issue of September 14th, the American Metal Market 
publishes che following letter, from its Pittsburg office: 


The tin plate production of the American Sheet & Tin Plate Company 
in tg9to is certain to exceed the output in 19¢9. Our idea, from a consider- 
ation of all conditions as nearly as they can be guessed at, would be an in- 
crease in 19:0 over 19c¢9 of between 25,000 and 35,CcO gross tons. 

It must, of course, be remembered, that the gain over 1909 is yet to be 
made. As has already been noted, the company’s output thus far this year 
has been behind that uf 1929 In the first half of this year there was a 
great loss, as compared with the first half of last year, as then there were 
no labor troubles. In July «nt August, however, rapid gains were mace, 
because in July and August of last year the company was experiencing the 
worst effects from the strike. Asaresult of these gains, the companies 
came up to the first of this month with atin plate output only 6.0co or 
8,000 tons behind that of the first eight months of last year. At the pres- 
ent time it is producing close to 10,co0 gross tons of tin plate a week, 
while in September last it was only making between 6,000 and 7,0c0 tcns, 
Thus by the latter part of this month it should break even with the output 
in the corresponding period of last year, coming to October 1 with a small 
gain. 

In the fourth quarter of last year the company made between 90,coo 
and 100,0ou tons of tin plate. What it will do in the fourth quarter of this 
year remains to be seen, as this depends largely upon trade conditions, 
It will hardly increase its output over the present rate, which we figure at 
about 100 o tonsa week. That would give it a total forthe fourth quar- 
ter of 130,000 tons, or 30,000 or 40,0. 0 tons over the output in the fourth 
quarter of last year. Allowing for a slight falling off in output later in the 


Tue METALLIC DECORATING CO. 


GOLD AND SILVER 


LACQUERING OF PLATE 
FOR 


Open Top and Sanitary Cans 


TIN PLATE DECORATING 


IN ALL ITS BRANCHES 


Lacquering and Printing of Plates 
to stand Processing a Specialty 


AMPLE FACILITIES TO EXECUTE ORDERS QUICKLY 


WORKS AT BROOKLYN, N. Y. 
WITH R.R. SIDETRACK AND 
NEW YORK FREIGHT RATE. 


194 CHAMBERS STREET 
NEW YORK 
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year, we should say the probable gain over last year will be between 
25,000 and 35,000 tons, made practically altc gether in the fourth quarter, 
since as noted the company c+me up to September 1 with a loss of 6,000 or 
8,000 tons as compared with last year, but p'om sing to get to the point of 
breaking even with last year before the close of this month. 


Heavy Shipments of Canned Goods. 


In our issue of September 2nd, we published a clippirg 
from one of the local dailies which gave an account of the estab- 
lishment of two more lines of steamships here, both of which 
will make a specialty of handling canned goods that are destin- 
ed for the South. These are the Mallory Line and the Morgan 
Line. They have arranged to load their ships here because of 
the establishment of the Baltimore & Texas Steamship Co. a 
short while ago. 

Since our report of that week several other steamers have 
loaded and carried immense cargoes of canned goods from this 
port to Galveston, and other Gulf ports. This new service is 
much appreciated by the Baltimore packers as it does away with 
the nece sity of shipping to New York or Philadelph:aand then 
reshipping by boat to Southern points. A through rate of 13 
cents per hundred has been established and there is little doubt 


but that the packers and other shippers will give the Company 
their support. 


Tomato Crop in Sicily. 


(From Vice-Cousul Giovanni Paterniti, Palermo, Italy.] 
The Chamber of Commerce of Palermo reports as follows 
regarding the tomato crop in Sicily: 


The tomato crop in our country plaves is of good quality. 
Quantity, however, is estimated about one-third less than that of 
the preceding-crop. This fact may influence the price of tomato 
satice and tomato paste as well as the value of the exports of 
said articles. 

[Italian tomato paste to the value of $234,695 was shipped 
last year from Palermo to the United States.—B. of M.] 


STICKNEY 
SYRUPING MACHINE 
$125.00 


Instantly adjustable while running. 
Will handle one, two or three pound 
cans, and do perfect work. . . . 


CONDENSED MILK 
_ FILLER 
Standard machine of its class, in use 
by all the largest concerns. . . . . 


SPECIAL FILLING MACHINES for 
any purpose or capacity. EVAPOR- 
ATED CREAM, BAKED BEANS, 
FATS, OILS, MUSTARDS, etc., in 


round or square cans or glass jars. 


HENRY STICKNEY 


PORTLAND, MAINE, U.S. A. 


SPECIAL AGENT 


SPRAGUE CANNING MACHINERY COMPANY, 
FOR 
NEW ENGLAND STATES. 


The Retail Grocers Are Now Satisfied. 


In our issue of September 2, we reprinted a short article from 
the Canadian Grocer, in which it was stated that the retail gro- 
cers of Canada were not satisfied with the treatment they were 
receiving at the hands of the jobbers and packers. 

As soon as this state of affairs was made public the Domin- 
ion Canners, Limited, invited representatives of the Retail Gro- 
cers Association to come to their < ffice and inspect the books. 
The invitation was accepted and the grocers found that the pack 
of peas amounted to only 62 percent. of the orders booked, 
which explains why the packers have only been able to deliver 
60 per cent. on their contracts. This condition is due to a 
shorter crop than usual and not to any effort on the part of the 
canners to over-sell their capacity. 

Some other matters of less importance which the grocers 
complained of were explained, and there will be very much less 
misunderstanding in future. Ina recent issue of THE TRADE 
‘‘Wrangler’’ suggested that officers of the Retail Grocers Asso- 
ciations be invited to the annual conventions of the canners, and 
THE TRADE favored the suggestion in an editorial. A con- 
temporary has answered, saying the retail grocers secured 
knowledge of the canned goods business from salesmen almost 


every day, and that they were well aware of conditions in the 
canning industry. 

The great amount of good that has been done in the Cana- 
dian case would seem to indicate, however, that ‘‘Wrangler’’ is 
right, and that the retailers are anxious for and do need more 
of such information. Those whodo not fully understand the 
above need only to read the article in that week’s issue, en- 
titled, ‘‘Retailers Not Satisfied.’’ 


Don’t Be.Odd. The wise business man keeps his eye on the 
other fellow. The ‘‘other fellow’’ in the canning business has 
‘‘A Complete Course in Canning,’’ priced at only $5.00. 
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Double Pineapple Grater 


THE JOHN A. MITCHELL COMPANY, 


Foot of Washington Street BALTIMORE, MD. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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D. C. Wholesale Grocers Object to H. R. Bill 23,011. 


Last week we published in full the objections of the Wholesale Grocers of the District of Columbia, 
to H. R. Bill 23,010 (Labeling Bill.) Below we give a portion of their objections to H. R. Bill 23,01], 


which is a bill to tax certain vendors of food, etc: 


H. R. Bill 23,011 directly affects Wholesale Grocers doing 
business in the District of Columbia. They, therefore, 
ask that their objection to the Bill may be considered 
by the Committee. 


This bill provides that no merchant in the District of Colum- 
bia can sell goods to a limited class of customers (such as retail- 
ers), for a price lower than that at which he will sell like goods 
to other parties, without paying a license tax of $500 per annum. 
A violation of this law subjects him to a penalty of not more 
than $1,000 or imprisonment for not more than two years, or 
both, in the discretion of the court. 

The objection of the wholesale grocers to this bill is based 
particularly on the revolution in and demoralization of trade 
relations that would follow as a necessary consequence from its 
enactment. The effect of the bill is to compel all wholesale 
grocers to become retailers or pay a heavy special tax, inasmuch 
as they are required to sell to consumers or t)» any person who 
may tender the regular wholesale price of goods, in the same 
manner as they now sell to retail grocers, who have to again 
sell to their customers. If the purpose of the committee is to 
discourage or abolish wholesalers, the committee should realize 
the necessary consequences of such legislation. 

It is difficult to see wherein the abolition of the wholesaier, 
if it could be accomplished by legislation, would be a public 
benefit. 

The increased cost of living can hardly with any degree of 
consistency or force be charged to the existence of the whole- 
sale dealers. The wholesale dealer came into being as an econo- 
mic necessity in the matter of the distribution of goods. He 
has existed in business ever since the beginning of trade and 
commerce. When prices were lowest, and in the best of times 
that can be recalled, the wholesaler was a recognized medium 
for the distribution of goods. His methods are the same now 
as they always have been, and a little consideration of the sub- 
ject will show that the increased cost of living can in no way be 
charged with reason to the existence of the whc lesaler. 

Attention is called to the letters on file with the committee, 
and to the testimony of manufacturers who appeared before it, 
showing that the wholesaler can not be eliminated without revo- 
lutionizing the mode of doing business which exists now and 
which always has existed. 

Attention is also called to the facts set forth in the letters, 
and in the testimony of manufacturers, to the effect that if busi- 
ness could be conducted at all by them except through the 
medium of wholesalers, it would be at a greatly increased cost 
to the consumer. 

Some of the items of increased cost which would necessarily 
fall on the consumer are: 

(a) The expense that would arise in the keeping of an im- 
mense number of small accounts, including in connection with 
this the expense attendant upon the investigation of the respon- 
sibility of parties ordering goods, on account of the fact that the 
manufacturer would not have the information which the whole- 
sale grocer has with respect to the responsibility of customers in 
his particular locality. 

(b) The greatly increased cost of preparing for distribution 
and of transporting a large number of comparatively small 
orders. 

(c) The probable necessity that would arise, requiring the 
manufacturer to maintain some sort of permanent depot or 


agency in every locality in which he might have occasion to sell 
and deliver his goods. 

(d) The difficulty and expense in making and enforcing 
collections. 

(e) The great risk which the manufacturer would have to 
assume in attempting to conduct a business without the inter- 
vention of the wholesaler. 

Other great disadvantages will appear on reflection such 
as make it impractical to do away with the wholesaler. 


If legislation, not unconstitutional, could be enacted requir- 
ing every wholesaler to practically become a retailer, the whole- 
saler could adapt himself to new conditions. It could not put 
him out of business although it would change entirely his man- 
ner of conducting it. The great hardship would necessarily fall 
on the small retailers who are now able to make a living. But 
few of these could survive if the wholesalers by becoming retail- 
ers went into the active competition with small retailers. The 
bulk of the retail business would be then done in every commu- 
nity by large retailers having a capital relatively so much larger 
than that of the small retailer as he now exists that it would be 
difficult for the small retailer with only a moderate amount of 
capital to survive in business. 


The tendency of this bill in so far as it seems to aim: to 
compel the wholesaler to depart from his legitimate line of busi- 
ness and to become a retailer, must inevitably bring on the 
greatest confusion in business that has taken place in many 
years. If this bill could be duplicated or put in force all over 
the United States it would certainly demoralize the present 
method of doing business and bring about an entire change 
init. Intelligent consumers and men of business experience in 
no community, it is confidently asserted, would advocate such a 
measure. 

The profit of the wholesale grocer at the present time does 
not average, it is submitted, over from nine to ten per cent 
gross, and the cost of doing business will amount to from six to 
seven per cent, so that the margin of net profit for the whole- 
sale grocer at the present time as a distributor of goods is not 
more than from two to three per cent, and it is often on account 
of the risks of business much less. This small profit is the 
natural result of competition and trade conditions and on less 
than this margin of profit the wholesaler could hardly exist. 
The services rendered by the wholesaler in the distribution of 
goods, for this percentage of profit is undoubtedly a great saving 
in cost to the consumer. . 

To escape the effect of this bill in so far as it tends to make 
a retail dealer out of a wholesaler, he is required to take out a 
license, and to pay annually therefor to the District of Columbia 
the sum of $500. 

The object of the bill does not seem to be to require a 
wholesale grocer to pay a license fee. The main part of the 
bill seems to have been prepared on the theory that it would be 
an advantage to the consumer, or in some way a benefit, to 
make the wholesaler sell to everyone just as he does to the re- 
tailer, and at the same price. If the only object of the bill was 
to raise a revenue and to require a wholesale dealer to take out 
a license tax, the bill would be couched in simple language 
directed to that end and it would apply equally to all wholesale 
dealers in every line of business. 

If it is not a wise thing to abolish the wholesaler, it is diffi- 
cult to see wherein it is wise or necessary to provide that he 
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YOUR SERVICE! 


DAY AND NIGHT 


THE CANNING SEASON 


Use the WIRES and you will 
sae how we work if! 


If you want anything in the line of Canning 
Machinery or Supplies you will serve 
your best interests by communicat- 
ing with us or our special 
agents before buying. 


Sprague Canning Machinery Company, 


Chicago, Illinois. 


Geo. E. Lockwood Co., Phila. H. R. Stickney, Portland, Me. 
S. F. Sherman, Utica, N. Y. Berger & Carter Co., San Francisco 
Geo. G. Glass, Majestic Building, Milwaukee, Wis. 
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shall pay a large tax, when wholesale dealers in other lines of 
business are not taxed at all for licenses. 

It is believed that it can be easily demonstrated that the 
profits of the wholesale grocer in his business are less than those 
of the wholesale dealer in almost any other line of commodities. 
The wholesale dry goods man, the wholesale hatter, the whole- 
sale shoe man, and the wholesale man in almost every other line 
of business ought equally be subject to such tax if it is imposed 
upon the wholesale grocer. 

To impose this tax upon the wholesale grocer alone in the 
interest of raising a revenue not only discriminates very unjustly 
against him in this District as between him and wholesalers in 
other lines of business bere, but puts him under a serious and 
unnecessary disadvantage as between him and wholesalers in 
territory immediat ely adjoining, like Alexandria, Baltimore, 
and other nearby places, where no such license fee is charged. 

It is believed that no precedent can be found for such legis- 
lative treatment of the wholesale grocer. The license fee pro- 
vided for by this bill is almo:t as large as that required in the 
case of the sale of liquor. The sale of liquor is supposed to 
have a detrimental effect upon the community, and there is sup- 
posed to be a necessity for limiting the number of establishments 
where it can be sold. On the other hand, the wholesale grocer 
is acting as the distributor of the actual necessities of life in the 
community, and is dealing in a business that people could least 
afford to have singled out for hostile and discriminati: g legis- 
—— It must directly increase the cost of the first necessities 
of life. 

Consideration is also requested of the fact that the right of 
a man to buy from, and sell to, whatever party or parties he 
may choose to deal with, and at such prices as he may choose to 
pay for goods, or ask for his own goods, has always been con- 
sidered a fundamental right and has been protected in the Con- 
stitution of the Unitei States and in the various State consti- 
tutions. 

Consideration of some of the decisions sustaining and vindi- 
catiug these rights, and giving reasons and experiences on 
which they are based, suggests a strong doubt as to the wisdom 
of legislation along the lines of this bill. 

A review of the decisions of the Supreme Court of the Uni- 
ted States on the Sherman Anti-Trust Act, will show that while 
that court gave the fullest scope and effect to the act in so far as 
it was levelled at preventing combinations in trade to prevent or 
restrain competition, that court nevertheless refused to allow 
said act to be applied in such a way as to take away the consti- 
tutional right of a mati to buy from, and sell to anyone with 
whom he might choose to deal. Particular attention is called to 
the following two cases in the Supreme Court of the United 
States, interpreting the Sherman Anti-Trust Act, and covering 
the points herein discussed. 


In Hopkins vs. United States, 171 U. S., 578, et seq., a 
prosecution was instituted under the Sherman Anti-Trust Act 
against a number of men engaged in the business of buying and 
selling cattle ard other live stock. They were members of an 
association known as The Kansas City Live Stock Exchange. 
Among their by-laws was one that MEMBERS OF THE EXCHANGE 
COULD NOT BUY LIVE STOCK OR IN ANY MANNER ENGAGE OR 
DEAL WITH OR BUY FROM A PERSON NOT A MEMBER OF THE 
EXCHANGE. 

In this case the court held that the members of the ex- 
change were commission agents and were not liable to prosecu- 
tion under the Sherman Anti-Trust Act on account of their 
by-law under which they refused to deal with certain parties, 
and the court said (p. 587): 


“Tt ts unnecessary at present to discuss the question whether there 
is any legality in a combination of business men, who are members 
ofan exchange not to do business with those who are not members 
thereof, even tf the business done were in regard to interstate com- 
merce.”’ 

[CONTINUED NEXT WEEK. ] 


American Canned Sweet Corn in Russia. 


Consul Hernando de Soto, of R ga, in his annual refort 
states that during the past year he succeeded in interesting a 
leading dealer in canned goods in American canned sweet corn 
theretofore entirely unknown in that Russian district. It was 
with much hesitancy that he ordered 20 cans, which he sold in 
afew da\s. His second order was for 50 cans, and for seve al 
months he has been ordering 1.0 and 200 cans at a time. Ore 
of the first-class restaurants has ‘‘American canned corn’’ on its 
daily menu. 


Hammond Labelers 
Tackstick Dry Paste 
Can Cleaning Machines 
Capping Machine Steels 
Process Kettles 


A. K. ROBINS & CO. 
BALTIMORE, MD. 


IF YOU LACQUER YOUR GOODS 


WRITE FOR CIRCULAR AND SAMPLE LACQUERED CAN. 


TRY THIS MACHINE FOR THE WORK. 


Lacquers the Can all over. 
Puts on a perfectly even coat of Lacquer. 
Saves Lacquer Material and Labor. 
Adds attractiveness to the Can and makes 
it Saleable. 
The Cost is about % cent per Case for 
Lacquer material. 
Capacity 2,oco or more Cases per day. 


IF YOU DO NOT LACQUER 


You have Rusty Goods offered for sale with 
your label on them. 


SEELY BROS., 


BLAINE, WASH. 
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Wanted and For Sale. 


This is a page that must be read every week to be appreciated. You are not likely to be interested every week, in what is offered here, but it is possible 
you will be a dozen times in the year. If you fail to see and accept your opportunity your time is lost, 
together with money. Prices and terms upon application. 


FOR SALE. 


Second-hand Knapp Labelers rebuilt to latest model with new lap 
pasting device especially adapted to label dented cans, 

These Machines have all the new improvements, and we guarantee 
them to work as well as new. 

We will allow the full amount paid towards new Knapp Labelers any 
time within one year from date of purchase. 

These devices are new, and not contained in second-hand Knapp 
Machines offered for sale outside of our house. We have no agents. 


THE FRED. H. KNAPP COMPANY, WESTMINSTER, MD. 


Wanted. 


One Copper Jacketed Kettle, 75 or 100 gallons capacity. 
State condition, tilting or stationary, boitom outlet, price, etc. 


Address, ‘JACKET KETTLE,”’ care The Trade. 


Wanted. 


One Lye Peach Peeler; give capacity and make. Name low- 
est price aad state condition. Address, 


“LYE PEELER,”’ care The Trade. 


Two Boilers for Sale. 


To a quick buyer. We offer two 50 horse power Basshor 
& Co. boilers, horizontal, return tubular. In good condition. 
Write at once. Address 


‘‘BOILERS’”’ care The Trade. 


Canning Factory Wanted. 


We want, at Cypress, Texas, a canning factory, cucumber 
pickling plant, candy factory, creamery, nursery, blacksmith 
and a good doctor. Soilis a dark sandy loam; thickly settled 
community. Fine land for oranges and figs, vegetables, cotton 
and corn. Address, W. C. CorBETT, President, Houston, Tex. 


CANNING OUTFIT FOR SALE CHEAP. 


I desire to go out of the canning business, and for this rea- 
son will sell my entire plant and the ground it is built on, or 
will sell the machinery and hold the factory and ground. There 
is about oae acre of ground and suitable building. If you are 
interested will be glad to quote price on the whole, upon appli- 
cation. Have the following lot of canning machinery, for which 
I will take $800 for the entire lot, if prompt sale:— 

Two 80 h. p. Upright Boilers, 4 ft. wide, 10 ft. high. Guaran- 

teed to be in first-class condition. , 

One 12 Horse Power Steam Engine. 

Four Process Kettles, 3 ft. 2 in. in diameter. 

Three 40-Gallon Copper Jacketed Kettles, good as new. 
One Cyclone Pulp Machine, good as new. 

Thirty Process Crates. 

Two Stevens Filling Machines, adjustable to any size. 
Other small canning factory requirements. 

Factory is located in the tomato growing section of New 
Jersey. It can be rented for $100 a year (to party who buys 
the machinery), or bought for a correspondingly low figure. 


Address, ‘‘JERSEY,’’ care THE TRADE. 


COOPER JESSUP CHARLES W. ROBERTS 


JESSUP & ROBERTS 


COMMISSION MERCHANTS AND BROKERS 
CANNED GOODS 


No. 3 S. FRONT STREET, PHILADELPHIA, PA. 


Factory for Sale. 


For SALE: A modern equipped tomato factory. Operat- 


ed one year in Indiana. Address, 


E. L. SANFORD Company, Indian polis, Ind. 


At this season of the year it is 


IMPORTANT 


that you know exactly what you 
are doing and it is a great help 
to know that you are doing that 
in the proper manner. To be 
sure of yourself secure a copy of 


“A COMPLETE 
COURSE IN 


CANNING” 


Read it now and derive the ben- 
efits later in the shape of better 
profits. 


PRICE $5.00 CASH WITH ORDER 


FOR SALE BY 


THE TRADE 


latest improved lap pasteing device. 


Bucklin Tomato Filler, foot power. 

Upright Engine, 6 h. p. 

Electric Motor, 500 volts. 

Round Retorts. 4 Square Portland Retorts. 
Power Mixing and Chopping Machine. 


I 
I 
I 
2 
I 
I 
5 
1 Max Ams Double Seamer. 
I 
I 
I 
2 
I 
Prices and terms given on application to, 


Box 2884, Boston, Mass. 


Baltimore = Maryland 
Bargains. 
Copper Jacket Kettle, 180 gals. 34 Steam Jacketed 
ce I 50 ce ae ce 


FOR SALE. 


One No. 2 and one No. 3 Kuapp Labeling Machines, with 


ally new. Low price, if ordered at once, to save storage. 
Address, E. C. SHRINER & CO., Baltimore, Md. 


Used very little, practic- 
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EMPLOYMENT EXCHANGE. 


NOTICE TO ADVERTISERS.—Paid subscribers can use this column 
Free for securing either positions or hands. To all others the charge is 
$2.09 per inch, per insertion $5.00 monthly ; cash with order. Where the 
address is care of Tak TRADE, stamps should be sent to be used in for- 
warding answers, as the P. O. requires renewed postage on such. 

Advertisements will be carried for one month from date received, 
unless notified to the contrary at the end of one month. Advertisers 
should drop us a postal if the ad is wished continued. 


HELP WANTED. 


WantTEpD—Competent Man, to Sell Canning Machinery and Complete 
Canning Factories. Address O. PresspricH & Co., 103 Park Ave. 
New York. 


HELP WANTED.—Experienced man to take charge of moderate sized 
can plant. State references, employers for past five years, age; if married, 
and salary expected. E. MYERS LYE CO., 3rd St. and Clark Ave., St. 
Louis, Mo. 


HELP WANTED:—First Class Condensed Milk Manvfacturer, thor- 
oughly conve sant with panning, sterilizing and all branches of the busi- 
ness Good salary will be piid to fully competent man, capable of hand- 
ling large factory manufacturing both sweetened and unsweetened milk. 


Address ‘‘CAPABLE,”’’ care The Trade 


HELP WanTED—Processor-Manager for small sanitary style tcmsto 
cannery in South Dakota. Give full particulars and price. Answer 
immediately. Address **DAKOTA,”’ care THE TRADE. 


SITUATIONS WANTED. 


There. is more Profit in Specialties and Oddities than 
Standard Packings 


If you agree with this and wish to consider any of 
the following, write for information. 


Turnips. 

Turnip Tops. 

Potato Salad. 

Ham and Cabbage. 

Pork and Cabbage. 

Tomato Soup Stock. 

Parsnips, for frying. 

Corned Beef and Cabbage. 

Onions—with and without Sauce. 

Lentils—with and without Sauce. 

Cauliflower—with and without Sauce. 

Asparagus, cut—with Cream Sauce. 

Tomato Extract for making clear Soups. 

Cubed White Potatoes for use in Chafing Dish 
Cooking. 

A Complete Boiled Dinner, comprising Corned Beef, 
(or Ham), Cabbage, Turnips, Carrots, Etc., with Potatoes. 


W. L. HINCHMAN, Ph. G. 


CHEMIST AND ANALYST 
EXPERT IN PACKING AND PRESERVING 


No. 1 W. Main Street, a - Haddonfield, N. J. 


PosITIoN WANCED—By an experienced cannery superintendent, with 
first-class fruit and vegetable canning concern who use the open-top Max 
Ams patent sanitary cans. Four years experience with these cans, and 
twenty years experience in the canning business. A thoroughly reliable 
and con:netent man. Address ‘‘SANITARY,”’ care THE TRADE. 


PosITION WANTED.—By party with 23 years’ experience in canning 
fruits and vegetables, and a first-class machinist for the canning factory. 
Can build an entire plant or remodel an old one, and keep the machinery 
in the best condition. Will furnish Ar reference to those interested. 


Address, ‘‘I. N. F.’’ care THE TRADE. 


- PosITION WANTED—By active, energetic Processor and Manager. 
Hlave managed factories successfully in the East, South, West and South- 
west; have handled all the latest and most improved machinery, equip- 
ment, methols ani sauitary systems. Good manager of Help; executive 
ability. References Address ‘‘PRACTICAL,’’ 212 N. Gilmor Street, 
Biltimore, Md. 


PosITION WANTED:—By expert vinegar maker. Spirit, cider and 
oe vinegar. Excellent reference. Address, ‘‘BATAVIA”’ care The 
Trade. 


PosITION WANTED.—By practical and up-to-date catsup cook, all 
grades, with or without preservative. I also pack a full line of fruit, vege- 
tables, pork and beans, kraut, sweet potatoes, fruit butters, preserves, etc. 
Good handler of Help; best of references. 


Address Box 346, Marshall, Texas. 


PosITION WANTED:—By a first-class Catsup Cook. Can also cook 
Baked Beans and some other things. 


Addiess ‘‘E,’’ No. 1 West Main St., Haddonfield, N. J. 


PosITION WANTED.—By a practical and experienced man having had 
25 years experience in the pickle and catsup business. Msker of Salad 
Dressing, Catsup, Chilli Sauce. Pickles, Sauer Kraut, Mangoes, Relishes, 
Olives, Table Sauce and anything in the pickle line. My firm is going out 
of business and must seek another position; can give hest of reference, 
having worked for some of the best houses in the country and can, also, 
hindle help. 


Address ROBERT HARTER, R. F. D. No. 1, Wheeling, W. Va. 


IF YOU WANT TO KNOW 


the most up-to-date methods 
of how to grow better fruit 
and get better prices... . 


SUBSCRIBE TO 


“BETTER FRUIT” 


an illustrated monthly magazine, 


published in the interests of mod- 
ern frait growing and marketing. 
The handsomest fruit growers paper 
published in the world and— 


..- THE BEST... 


PRICE = $1.00 Per Year 


BETTER FRUIT PUBLISHING COMPANY 
Hood River, Oregon. 


; 


CANNERS READY REMINDER 29 


OF MACHINERY AND SUPPLIES USED IN CANNLRIES AND A LIST OF 
RELIABLE HOUSES THAT SELL THEM. 


Air Pumps. 
Max Ams Machine Co., Mt. Vernon, N. Y. 
Sprague Can’g. Meby, Co., Chicago. 
Anerican Compressor & Vump Co., Baltimore. 
Joues Machiue Co., Baltimore. 

A. K. Robins & Co., Baltimore, Md. 


\pple Fillers. 
See String Bean Fillers. 
Automatic Canmaking Machinery. 
See “Can Making Machiuery.” 
Automobiles, 
Sinclair-Scott Co., Baltimore. 
tovks for Canners. 
“A Complete Course in Canning" aud others, 
The Trade. 
Bottle Capping, Corking, Filling Machines. 
Mux Aus Machine Co., New York City. 
Sprague Cauuing Machinery Co., Chicago. 
Boxes and Box Shooks. 
Cauten Box Co., Baltimore. 
Boxing Machines, 
Burt Machine Co., Baltimore. 
kred H. Kuapp Co., Westminster, Md. 
Brokers. 
Buker & Morgan, Aberdeen, Md. 
J. D. Blakemore & Co., New Orleans, La. 
Jessup & Roberts, Philadelphia. 
Brushes, 
Luituer Brush Co., Detroit, Mich. 
Cans. 
Awerican Can Co., New York, Baltimure, Chicago, 
Sau Fraucisco. 
Contiueutal Can Co., Syracuse, Chicago, Baltimore. 
Sauitury Can Co., Fairport, N. Y. 
Suuthern Can Co., Baltimvure. 
Wheeling Can Co., Wheeling, W. Va. 
Virginia Cau Co., Buchanan, Va. 
United States Can Co., Cincinnati, O. 


bk. W. Bliss Co., Brooklyn, N. Y. 
Max Ams Machine Co., Mt. Vernon, N. Y. 
John Mitchell Co., Baltimore. 
Slauysman & Co., Baltimore. 
Steveusun & Co., Bultimore. 
. & J. A. Steward, Rutland, Vt. 
Jones Muchinve Co., Baltimore. 
Canners’ Supplies, 
Ayurs Machiue Co., Salem 
Geo. Luckwood Co., Philade phia. 
Sinclair Scott Baltimore. 
Sprague Canning Machinery Co., Chicago. 
lleury KR. Stickuey, lurtiand. 
A. K. Robins & Co., Baltimore, Md. 


Can Markers. 
S. M. Kyder & Son, Niagara Falls, N. Y. 
Pertect Can Stamper Co., Lekuy, N. Y. 
Steam Appliance Mfg. Co., Batavia, N. Y. 


Can Marking Ink. 
A. Macueal, Baltimore. 
Can Righting Machine. 
Burden & Blakeslee, Cazenovia, N. Y. 


Can Straighteners, 
Sprague Caunuing Machinery Co., Chieaga 
Capping Machines, Power and Hand. 
Ayurs Machine Co., Salem, N. J. 
Mux Aws Muchine Co., Mt. Vernon, N. Y. 
L. & J. A. Steward, Kutlaud, Vt. 
Sprugue Caunuimyg Machinery Co., Chicago. 
E. Keuueburg & Sous, Baltimore. 
A. K. Robins & Co., Baltimore, Md. 


Capping Steels. 


Geo. E. Lockwood Co., Philadelphia. 

Mux Aws Muachiue Co., Mt. Veruun, N. Y. 
Keuueburg & Suns, Bultimore. 
Siuclair Scott Co., Baltimore, 

Sluysmau & Co., Baltimore. 

Sprague Cauuing Machiuery Co., Chicago. 
Steveuson & Co., Baltimore. 

KR. Stickney, Portland. Maine. 

Geo. W. Zastrow, Baltimore. 

Juues Muchiue Co., Bultimere. 

A, KK. Robius & Co., Baltimore. 


(atsup Machines, 
Howes Silver Creek, N. Y. 
Sinclair Scott Co., Baltimore. 
Sprague, Canning Machinery Co., Chicago. 


Consulting Experts. 
W. L. Hinchwau, Haddonfield, N. J. 


(hloride of Calcium, 
Sprague Canuing Machinery Co., Chicago. 


luteh Palleys, etc, 
Siucluir Scott Co., Baltimore. 


oated Cans. 

Awmericau Can Co., New York, Chicago, Baltimore, 
San Francisco, Muutreal. 

Baltimore. 


Continental Can Co., Syrac Chicago, 
Sanitary Can Co., Fair rt, N. » A 
Southern Can Co., Baltimore. 


-ondensed Milk Fillers, 
Heury K Stickney, Portland, Me. 


ontinuous Line. 
Sprague Cauniug Machinery Co, Chieago. 


onveying and EKlevating Machinery. 
Bethlehem bouudry & Mach. Co. 
Bethlehem, Pa. 


C. 8. Harris Co., Rome, N. Y. 
Sprague Canning Machinery Co., Chicago. 
oppers, Soldering. 
See Canuers’ Supplies. 
Vopper Jacketed Kettles, 
See “Kettles, Process.” 
orn Cookers and Fillers 
Ayuars Machiue Co., Salem, N. J. 
More’, > Ce. 
fague Cann chine: hicago, 
Wahine & Co. Baltimore. Md. 
orn Cutters. 
Morral Bros., Morral, O. 
Sprague Canning Machinery Co., Chicago. 


Corn Huskers, 
Huntley Manufacturing Co., Silver Creek, N. Y. 
Sprague Canning Mach. Co., Chicago. 

Corn Mixers, 

Sprague Cuuning Machinery Co., Chicago. 

Corn Silkers, 

Siuclair Scott Co., Baltimore. 
Sprague Cauning Machinery Co., Chicago. 
Morral Bros., Morral, O. 
Cranes. 
Machine Co., Baltimore. 
diucluir Scutt Co., Baltimore, 
Sprague Cauuing Machivety Chicago. 
uco. W. Zustruw, Baltimore. 
A. is. Robius & Co., Baltimore, Md. 
trates, lron Process, 
Murral Brus., Morral, O. 
ki. Keuneburg & Sous, Baltimore. 
Sprugue Cauuning Muchinery Co., Chicayo. 
Gev. W. Zaustruw, Bultimore. 
A. K. Robias & Co., Baltimore. 

Decorated Tin. 
Metallic Decorating Co., New York. 

Dies, Presses and Tools, 

Ayurs Machine Co., Salem, N. J. 
Mux Muchiue Co., Mt. Vernon, N. Y. 
W. Bliss Co., Brooklyn, N. Y. 

Juv. Mitchell Co., Baltimore. 
Slauysman & Co., Baltimore. 

Stevensun & Co., Baltimure. 

L. & J. A. Steward, Kutlaud, Vt. 

Joues Machine Co., Bultimore. 

Kngines, Boilers, Fittings, ete. 

Kk. Keuneburg & Sons, Baltimore. 
Sluysman & Co, Bultimore, 
Juues Machine to., Bualtiwore. 

Factory Trucks. 

See ‘“‘Canuers’ Supplies.” 


Feed Water Neaters. 
Sieulm Appliunce Mig. Co., Batavia; N. Y. 


Filling Machines, 

Ayars Muchiue Co., Salem, N. J. 

Siuclair Scott Co., Baltimere. 

Sprague Cuuning Machiuery Co., Chicago. 

>. Llowes Co., Silver Creek, N. Y. 

lluutley Mfg. Co., Silver Creek, N. Y. 

Heury KR. Stickney, Portland, Me. 

A. Robins & Co., Baltimore, Md. 
Filters. 

Sieum Appliance Mfg. Co., Batavia, N. Y. 
Fire Pots. 

E. W. Bliss Co., Brooklyn, N. Y. 

Ayurs Machine Co., Salem, N. J. 

J. 8S. Hull Mfg. Co., Baltimore. 

E. Renueburg & Sous, Baltimore. 

ll. Stickuey, Portland, Me. 

Cc. M. Kemp Mfg. Co., Baltimere. 


Gas and Gasoline Engines. 

dSlaysman & Co., Baltimvure. 

Joues Machine Co., Baltimore. 
Gasoline, 

Staudard Oil Co., Nearest Tank Station. 
Gus Machines, 

Cc. M. Mfg. Co., Baltimore. 

A. K. Robins & Co., Baltimore, Md. 
Grates, Furnace. 

See Cauuers’ Supplies. 
floist and Carrying Machines. 

See “Couveying aud Elevating Machivery.”’ 
Insurance, 

Cauuers’ Exchange, Chicago. 
Jacket Kettles, Steam. 

See “Copper Jucketed Kettles.” 
Kerusene Oil Systems. 

J. S. Lull Mfg Co., Baltimore. 
Kettles, Process. 

ls. Luckwoud Co., Philadelphia. 

diucluir Scutt Co., Baltimore. 
Kraut Machinery. 

Jehu E. smith’s Sons Co., Buffalo, N. Y. 


Labeling Machines. 
Burt Muchiue Baltimore. 
bred bi. Kuapp Co., Westusiuster, Md. 
Morrul Brus., Morral, U. 
aA. K. Rubius & Co., Baltimore. 


Lacquer. 
Burt Machine Co., Baltimore. 
Juhu G. Muiers’ Sons, Baltimore. 
M. L. Barrett & Co., Chicago. 
Lacquering Machines, 
Burt Muchiue Co., Baltimore. 
Seely Bros., Blaine, Wash. 
Metals, Perforated. 
See “Selves aud Screens.” 
Mixers, Corn, Mincemeat, etc. 
Sprague Cauning Machinery Co., Chicago. 
Oyster Cars. 
Edwd. Kenueburg & Son, Baltimore. 
Geo. W. Zastrow, Baltimore. 
Oyster Measurers. 
Edwd. Keuneburg & Son, Baltimore. 
Gev. W. Zastruw, Baltimore. 
Oyster Steam Boxes. 
KEdwd. Kenueburg & Son, Baltimore. 
Sprague Machinery Co., Chicago. 
Geo. W. Zastrow, Baltimore. 
Overhead Tracking. 
Bethlehem Foundry & Machine Co, 
8 Canning Machi 
rague Canning Machinery Co. 
Harris Co., Rome, N. Y. 
Pails, Tubs, Bowls and Pans. 
See Canuers’ Supplies. 
Paring Knives. 
See Canuers’ Supplies. 
Paring Machines, Apple, etc. 
Sinclair Scott Co., Baltimore. 
Paste. 
Burt Machine Co., Baltimore. 
Fred H. Knapp Co., Westminster, Md. 


Patent Attorney. 
Kdwd. 8. Duvall, Jr., Washington, D. C. 


Pay Ch 


ecks. 
Gee Cennere’ Runoiies. 
Pea Baskets. 
See Canners’ Supplies. 


Vea Blanchers. 

Huntley Mfy. Co., Silver Creek, N. Y. 
Pea Cleaners. 

S. Howes & Co., Silver Creek, N. Y. 

Huntley Mfg. Co., Silver Creek, N. Y. 
Pea Fillers 

Ayars Muchiue Co., Salem, N. J. 

Siuclair Scott Co., Baltimore. 

Sprague Cauning Muchiuery Co., Chicagvu. 
ea Separators or Graders. 

3S. Howes Co., Silver Creek, N. Y. 

Huntley Mfg. Co., Silver Creek, N. Y. 

Kdwd. Keuneburg & Sun, Baltimore. 

Siucluir Scott Co., Baltimore. 
Pineapple Machinery. 

J. Lewis, Middleport, N. Y. 

-The John Mitehell Co., Baltimore. 

Sinclair Scott Co., Baltimore. 

Stevenson & Co., Bultimore. 

Zastrow, Baltimore. 
I’vesses, Dies, etc. 

See “Dies, Presses aud Tools." 


Power [fransmission Machinery 
Junes & saughiin steel Co,, rittsvurg, Pa. 


rocess Kettles, 
See Kettles, process. 
Pulp Machines, 
dS. Huwes Cu., Silver Creek, N. Y. 
Sinclair Scott Co., Baltimore. 
Vumps and Welldigging Machinery 
Joues Muchiue Baltimore. 
Retorts, 
See metties, process. 
Revueiving Sereens, 
See “‘Seives aud Screens."’ 


Salt. 


Worcester Salt Co., New York City. 

Sanitary Cans. ‘ 
Awmericau Can Co., New York-Baltimore-Chicago. 
Sauitury Cau Cu. airport, N. Y. 

L. & J. A. Stewurd, Kutland, Vt. 
Sanitary Can Making Machinery. 
x Muchiue Cu., Mt. Vernun, N. Y. 
L. & J. A. Steward, Kutiaud, Vt.- 
Scrap Tin. 
Amumidun & Co., Baltimere. 


Seeds. 
Levuard Seed Co., Chicago, Lil. 
Kverett B. Clark Seed Co., Milford, Coun. 


Sieves und Screens. 
Huwes Co., silver Creek, N. Y. 
Huutiey Mtg Co., dilver Creek, N. Y. 
Siucluir Scutt Co., Baltimore. 
Sprugue Canning Machiuery Co., Chicagu. 
Scalders, Tomato, etc. 
Ayurs Muchine Co., Sulem, N. J. 
Morral Bros., Murrul, U. 
Kdwd. Kenueburg & Son, Baltimure. 
Sprague Cauning Machiuery VCo., Chicago. 
Soldering Flux. 
Gev. Lockwood Co., Philadelphia. 
Sevider Applied Caps and Machines. 
K. W. Bliss Brooklyn, N. Y. 
Selder Hemmed Caps. 
Awericuun Co., New York, Chicago, Baltimvure 
Saub raucisco. 
Contiueutal Cau Co., Syracuse, Chicago. 
Virginia Can Co., Bbucuunun, Va. 
Suuthern Can Co., Bultimore. 
Soldersang Furnaces. 
J. S. diull Mfy Co., Baltimore. 
Sprague Cauuiug Mucuiuery Co., Chicago. 
Sorunmy Machines, ‘Tomato. 
liuuuey Mfg. Co., Silver Creek, N. Y. 
Steam Coils, 
See “Kettles, Process.’’ 
Stencils, 
See Canners’ Supplies. 
Storage. 
Veuua, Warehousing & S. D. Co., Vhiladelphia. 
String Bean Machinery. 
S. Liuwes Co., dilver Creek, N. Y. 
Huntley Mfg. Cu., Silver Creek, N. Y. 
d. Lewis, Middleport, N. Y. 
Syraping Muchines, 
See *Filling Machines.”’ 
‘Tanks, iron, 
See hetties, process. 
Time Checks. 
See Cauuers’ Supplies. 
Tin Plate. 
ope Tin Plate Co., Pittsburg, Pa. 
Joues & Laughlin Steel Co., Pittsburg, Pa. 
Tin Plate Lithugraphing. 
Metullic Lecurating Co., New York. 


Tomato Filling Machines. 

See *'Filling Machiues.”’ 
To Buy or Sell Machinery, etc. 

A “kor Sale’ ad in The Trade, Baltimore. 
Topping and Wiping Machines. 

Ayuis Muchine Co., Salem, N. J. 

Sinclair Scott Co., Baltimore. 

Sprague Canning Muachiuery Co., Chicago. 

Joues Machine Co., Baltimore. 
Trucks. 

See (Canners’ Supplies."’) 
Warehvousenen, 

Penna. Warehvusing & 8. D. Co., Philaieipnia. 
Washing Machines, Tomate. 

Huutley Mfg Co., Silver Creek, N. x. 
Water dofteners and Purifiers. 

Sveam Appliance Mfg. Co., Batavia, N. Y. 
Wipers, Can. 

rague Canning Machine 0. 

Ayate Machine Co., Salem, 

Jvnes Machine Co., Baltimore. 
Wire Baskets. 

See Cauners’ Supplies. 
Wire Cloth, Canners. 

See Pea Separators and Graders. 


Can Making Machinery. ; =i 
(Crimpers, ‘Testers, Seamers, etc.) 
Machiue Co., Salem, N. J. 
4 
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SISSSSSSSS 


KNAPP LABELING MACHINES 
AND 


BOXING MACHINES 


For many years we have supplied packers with Labe'ing and Boxing Machines for labeling aud 
boxing cans at the least possible cost for labor as hundreds of our customers can testify. 


We are now building more machines than ever, and are p-epared to furnish hand or power Label- 
ers to suit the needs of all users at prices within the reach of any canner who has a going business 
Let us know your output, and we will make you a proposition to do this work with an outfit that will 
please you in all respects. 

Knapp Labelers and Boxers are easy to operate, and do much neater work than hand labeling. 
They are worth their cost in rush times when it is necessary to label goods quickly. 

Why not write us for our catalogue, prices and terms, and get in touch with these labor saving 
propositions. Now is a good time. 7 


THE FRED. H. ANAPP CO., 


WESTMINSTER, MD. 


SLOSS 


PURE FOOD LAWS 


as well as common sense, demand care and cleanliness in 
handling the canned products. 

I can show you how to make your factory Sanitary and 
up to date, at a very small cost—also reduce your help and save raw 


stock. 


Write me. 


E. J. JUDGE 
CANNERY REQUIREMENTS 


Md. Savings Bank Building. 
BALTIMORE 


Rell ’Phone, St. Paul 590€ 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. ~~ 
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BALTIMORE, NEW YORK AND CHICAGO CANNED GOODS MARKETS. 


Prices Given are for Wholesale Lots at Usual Terms, f. 0. b. Baltimore, New York or Chicago, and Subject to the Usual Discount 
for Cash. Baltimore Prices Corrected by Brokers; New York and Chicago by Special Correspondents. 


CANNED VEGETABLES 


ASPARAGUS* 

~-Calif. White Mammoth 

Green, 
White, Medium ‘“ 2%......... 
BAKED BEANST-No. 1, 
Size 1 Whole No. 2.... 
oe ae ae 3 2 
“ Standard Green 2.. 
a ‘* Western Cut ‘‘ Io... 
‘* Limas Extra Graded Green No. 2.............. 
‘* Red Kidney Improved 
CORN{-No. 2 Harford County Standard............. 
‘© 2 Evergreen & Crosby ............. 
‘* 2 Shoepeg 
HOMINY{—Fancy Inside Enameled No. }.. ..... 
Standard 
MIXED VEGE 2—12 Kinds.. 
BLES FOR sOUPt/ to 
PEA *-No 1 Extra Sifted Early 
** 2 Extra Standard Early Junes ......... 
“ ‘© 2 Petit Pois........ 
Extra Standard Marrowfats............ 


Baltimore New York 
$325 310 
280 2 65 
2 80 2 85 
250 250 
2 60 2 70 
2 45 2 40 
2 40 2 50 
2 25 2 20 
2 70 275 
67% 75 
70 85 
I 20 I 50 
I 10 I 25 
80 
70 
55 62% 
2 25 2 60 
2 00 2 30 
85 go 
95 
65 57% 
I 10 I 10 
95 102% 
95 
80 85 
89 85 
75 82% 
80 87% 
85 20 
75 85 
8. 95 
55 65 
2 50 
70 92 
75 I 10 
77% 80 
85 85 
95 92% 
I 20 95 
I 60 1 60 
70° 72% 
774 95 
85 87% 
85 87% 
80 80 
95 92% 
I 25 1 15 
65 75 


3 75 


NYDN 


= 


ow 


an 


CANNED VEGETABLES—Continued. 


SAUERKRAUT {}-Fancy No. 


SU SCOTAS'I{-Green Beans & Corn No. 2... 80 
Dry Beans & Green Corn 
SWEET POTATOES}-Jersey NO. 
Standard 717% 
Seconds pa 7o 
Fancy 2 50 
Extra Standard 2 25 
Standard 2 40 
No. 2 Staniard Maryland .......... 57% 
Fancy Sanitary Cans No. 
CANNED FRUITS 
Baltimore 
APPLES—New York State No. 
APPLES}{-Maryland, 2 15 
ee ae 75 
APRICOTS—California Standards 2s. 
BLACK BERRIES§-Standard No. 2......... 62% -65 
BLUEBERRIES$§-Standard ‘ ..,82%-85 
No.-z Seconds, Red...... 70 
ais ‘© 2 Stand. in Water, Rel..... .... 75 
‘“ Ex. Preserved ..... I 10 
Standard Ne. 77%-82% 
” Peeled in Water”? 2%......0 
PEACHES}-Southern Standard 3s .. 
- No. 1 Extra Sliced Yellow, ............ 85 
” 2 Seconds, Whiite..... 70 
3 Standards, White. .. ............ I 20 


| 
| 
Chicago Baltimore New York Chicago 
4 25 | 2% 
2 75 974 97% 
275 | 305 310 
go 95 
| 20 
85 I 10 : 
85 
110 
85 90 
| 82% 85 
37 2 25 
40 | 77% 
60 75 75 
70 70 70 
17% | 255 275 
235 250 
215 2 0§ 
| 57% 55 
75 75 
| 82% 83 
60 2 25 2 00 2 
275 2 30 
275 | 
Mew York Chicago 
| 300 335 
| 87% 90 
| 245 300 
75 3 30 3 00 ee 
65 
I 40 40 
75 ' 
ge 7° I 10 
85 425 400 
85 
90 I 30 
95 525 550 : 
65 85 * 
85 75 100 
70 8c 
57% 85 ere 
: 
85 go 
5 oo 5 25 
60 77% - 
1 75 —— 2 25 
80 
1 65 I 20 
go I 30 
140 1 35 
1 65 1 65 
97% §5 
> = 
75 I 05 aidan 
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CANNED GOODS MARKETS-—Continued. 


CANNED FRUITS—Continued. 
Baltimore Mew York Chicago 


PEACHES}-No. 3 Selected, Yellow.................. 

PEARS—Mich. Peeled Water I 60 80 

PEARS}{-No. 2 Seconds in Water....................... 

3 Standards in Woter..................... 82% 

PINEAPPLE*- Bahama Sliced Extra No 2 I 50 2 30 2 00 
Grated ”’ ESD 115 2 05 

id id Sliced * Std.” 2 ...... 1.00 3 00 I 20 

“4 I 05 I 20 

re Hawaii Sliced Extra " 2%..... 2 30 2 00 2 25 

44 PP Biand. af..... £0 I 75 2 00 

Grated Extra 2 ..... 179 1 40 1 65 

I 40 115 1 45 

Shredded Syrup ..... ...... 6 25 

Crushed Water’? 10 .... 475 .....- 5 75 

Eastern Pie Water 95 

ad Red Cuthberts Water 10 5 50 

STRAWBERRIES§- -Extra Stan. Syrup No. 2.....: 85 75 I 10 
Standard Water  ”’ ro...... 4 50 4 5 25 

” Extra Preserved I 40 

Standard 65-70 75 go 

Preserved 65 85 go 


CANNED FISH. 


2 25 2:25 2 30 
75 92% 75 
Bi 70 65 70 
I 40 I I 35 
SALMO N—Sockeye Tall I 75 I 75 
” Flat 2 00 I 75 

Red Alaska Tall 172% 1 65 
Cohoe Tall I 40 1 45 
Flat I 50 1 60 
Columbia River talls, 1-Ib.................. 2 00 2 00 
SHRIMP}-Wet or Dry No. 1%4..........00..:sseeeeeeeees I go I 27% 210 


(Baltimore Shrimp prices f..o b. Mississippi.) 


(+) Baltimore quotatons corrected each week by Thos. J. Meehan & Co., Brokers 


(t) ..G. Cranwell & Co., Brokers 
($) €..C. Shriner & Co., Brokers 
(*) “ Taylor & Son, Wokers 


REGULAR AND SANITARY CANS 


F. O. B. SHIPPING PoINT. 
X. C. means Extra Coated tin plate. 


AMERICAN CAN CO. 


Immediate delivery. Car load lots only. 


Coke. x, ©. 


Solder Hemmed Caps, per thousand: 1% or 1% inch, 75c.; 2 1-16 $1.10; 
2 7-16, $1.40. 
WHEELING CAN CO. 


Wheeling Can Company will quote prices on Cans on application 
at their Wheeling (West Virginia) cfiice 


CONTINENTAL CAN CO. 


The Continental Can Company requests that-we withdraw their quo- 
tations on cans, and advise that they will be pleased to quote prices to all 
interested upon applicaticn at their various offices. 


The Southern Can Company has instructed us to withdraw their 
quctations on Cans, and state they will be pleased to give quctations upon 
application. Address, Baltimore, Md. 


The Virginia Can Company has withdrawn its quotations on 
cans, and advises that it will be pleased to quote prices on application to 
its office. Address, Buchanan, Va. 


The United States Can Company, Cincinnati, Ohio, will quote 
prices on Standard Packers’ Cans upon application, and quote as follows 
on Sanitary Cans. 


Plain Enamel 


SANITARY CANS. 
SANITARY CAN CO. 
DIFFER ENTIAL FOR 


PLAIN ENAMELED SPECIAL PLATES. 


$10.75 $13.75 $ .40 


Terms: f. 0. b. Fairport, N. Y., Indianapolis, Ind., Bridgeton, N. J. 


STANDARD SIZES OF CANS. 
DIAMETER. HEIGE* 


Ge 211/16 in 4 in, 
No. 2% in, in 
No. to Cans (Gallon) 6% in 


CANNERS’ METALS. 


PIG TIN. 
storotons 1 to4tons 
PIG LEAD. 
22 21 20 
22 20 
22 2: 20 
TIN PLATES. F. 0. B. MILL. 
I C., 14x20, 107 lbs. Bessemer Steel... 
14x20, 100 lbs. Bessemer Steel........ 3 60 
I C., 14x20, 95 Ibs. Bessemer Steel......... 3 55 as 
IC, 14x20, 00 Ibs, Bessemer Steel.......... 3 50 


Mills are sold up, spot plates bringing a preminm, 


q 
| 
: 
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MFG. CO. 


125-127 EAST FALLS AVENUE, 
BALTIMORE, MD. 


Manufacturers of 


PATENT GASOLINE BURNERS, 
FIRE POTS AND HEATERS 


Repairs Promptly Attended to. 


CANNING HOUSE SUNDRIES 


BETHLEHEM 


BEST HOIST EVER BUILT. 


Friction Clutches Throughout. 


Sure Limit Stops. Greatest Daily Capacily 
- MOST DURABLE. 
No Hard Work for Operator. 


MANUFACTURED BY 


BETHLEHEM FOUNDRY AND MACHINE COMPANY 
SOUTH BETHLEHEM, PA. 


We are Specialists in Hoisting Machinery. 


Advertising introduces the goods and paves the 


way for the salesman. 


Advertising insures for the traveler a respectful 


hearing when he arrives. 


Advertising brings orders when the salesman is 


not on the ground. 


Advertising makes the merchant respect the firm 


and the salesman. 


Advertising cements the friendship between the 


house and the merchant. 


Advertising tells the merchant what the salesman 


forgets to mention. 


Advertising supports the salesman in his state- 


ments to the merchant. 


Anonymous. 


——AT THE —— 


ALTIMORE THEATRES 
WEEK OF SEPTEMBER 19, 1910 


FORD'S. 
- “BRIGHT EYES” 
With Cecil Lean and Florence Halbrook. 


MARYLAND. 
Matinee Daily. 
KEITH STAR ATTRACTIONS. 


AUDITORIUM. 
“THE LITTLE DAMOZEL.” 


HOLLIDAY STREET. 
Matinee Daily. 
“THE WOLF.” 


GAYVETY. 
Matinee Daily. 
AL REEVES AND HIS BIG SHOW. 


MONUMENTAL. 
Matinee Daily. 
“CHERRY BLOSSOMS.” 
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WORCESTER SALT 


The salt, that is more generally used for canning purposes than any other. 


WHY? 


BECAUSE WORCESTER has a flavor peculiar to itself that is purer 
and sweeter than any other salt. 


BECAUSE WORCESTER is the cleanest salt made. 


BECAUSE WORCESTER always makes a clear, bright and sparkling 
brine. 


BECAUSE every barrel of WORCESTER SALT may be depended upon 
to be JUST RIGHT. 


BECAUSE WORCESTER SALT is the STANDARD OF QUALITY and 


IT TAKES THE 
TO MAKE THE BEST 


Send for our booklet on the “SCIENCE OF BRINE MAKING.” 


WORCESTER SALT COMPANY 


4 
NEW YORK BOSTON PHILADELPHIA DETROIT CHICAGO 


STEVENSON & GO'S. LATEST IMPROVED LOCK SEAM BODY FORMING AND SOLDERING MACHINE, 


Pat. Nov. 19th, 1901, 
Pat. June 30th, 1905, 


The Capacity of the Lock Seam Machine is 50,000 bodies in ten hours, formed perfectly round, uniform in diameter, and free 
from breaks or ridges around the body. 


The perfect forming of the bodies by this machine prevents mashes by the heading machine, and insures a large saving of solder 
in floating on the tops and bottoms. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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THE CANNED GOODS EXCHANGE 
OF BALTIMORE, MD. 
Orrick: ST. PAUL anp BALTIMORE STREETS. 
President, JouN S. Grpss, JR. 
Treasurer, LEANDER LANGRALL,. Secretary, W. F, ASSAU. 
Guo. T. E.C. WHITE 4H.S. OREM 


E. C. H. A, WAIDNER Wm, GRECHT 
B. HAMBURGER, C. J. SCHENKEL 


RuFus M. Gipss C.J. BRooxs ‘J. A. SCHALL 
Louis GREBB W. E. ROBINSON 


Gro, T. A. TORSCH 
L. L. LORD H. P. STRASBAUGH 


Hospitality Committee: T.J. MEEHAN H.W.KrREBS_ E, H. MILLER 
Brokers Committee: ¥. A. TORSCH Wn. GRECHT Jas. H. BRADY 
Counsel: A. SOPER Chemist: CHAS GLASER 


Patents and Trade Marks 
FOOD AND DRUGS ACT OPINIONS 
EDWARD S. DUVALL, Jr. 


Attorney-al-Law and Solicitor of Patents 
LOAN AND TRUST BUILDING, WASHINGTON, D. C. 


Vice-President, ALBERT T. MYER, 


Executive Committee: 
Arbitration Committee: 


Committee on Commerce: 


Committee on Legislation: 


CANTON BOX COMPANY, 
2501 to 2515 Boston St., 
BALTIMORE, MD. 


Packing Boxes. 


Made up or in Shooks, Cargo or Carload. 


J. D. Blakemore Sam W. Booksh, Jr 


D. BLAKEMORE & COMPANY, 
Canned Goods Brokers 


508 Poydras Street, New Orleans, La. 


Cc. W. BAKER W. E. MORGAN 


BAKER & MORGAN 


Canned Goods Brokers 
ABERDEEN, MARYLAND 


CORN. AND TOMATOES A SPECIALTY 


TIN STRIPS AND CIRCLES 


BOUGHT 
AMMIDON Co. 


31 Seuth Frederick St., Baltimere, Md. 


ESTABLISHED STANDARDS. 


All Goods to Comply W With National Pure 


Food Laws. 
TOMATO Standards, as adopted by the Indiana Canners’ Asso. 
es Ohio 


Weights as here given are the minimum. Contents 
of can drained on %-inch wire mesh flat screen for 
two minutes. 98 per cent of shipment to comply with 
stipulations. 5 per cent of shipment considered fair 
average for testing. 

No. 3 Standard—Gross wt. 37 oz. and 19 oz. of average ripe 
tomatoes; not necessarily all red. 

No. 3 Extra Standard—Gross wt. 38 oz. and 20 oz. of well 

selected, ripe tomatoes. 
No. 3 Fancy—Gross wt. 38 oz. and 20 oz. of hand-packed, whole, 
ripe tomatoes. 

No. 2 Standard-—Gross wt. 23 oz. and 12 oz. average ripe toma- 
toes; not necessarily all red. 

No. 10 Standard—Gross wt. 118 oz. and 640z. average ripe 

tomatoes; not necessarily all red. 
*Tri-State has only the Standard, no Fancy or Extra. 


CORN Standards, as adopted by Ohio Canners’ 
Indiana ‘‘ 
Fancy—Cans to be well filled; minimum gross wt. 23 0z.; abso- 
lutely young and tender stock; natural color; medium, 
moist and practically free from silk, cob and husk. 
Standard—Cans well filled; minimum wt. 23 oz. gross; stock 
reasonably ténder; free from hard particles; natural 
color. 
Indiana has only the Standard, no Fancy; and says ‘‘packed 
medium moist’’ instead of ‘‘free from hard particles.’’ 


PEA Standards, as adopted by Ohio Canners’ 

Indiana ‘‘ 

Fancy—Well filled cans; peas covered with clear liquor; uniform 

size, good flavor and absolutely tender. 

Extra Standard—Well filled cans; peas covered with clear 
liquor; uniform size; good appearance; reason- 
ably tender. 

Standard—Cans fairly well filled; peas may be slightly hard; 
fair liquor, may be slightly cloudy, but not thick; 
size fairly uniform. 

Grading for size—Petis Pois or size No. 1...... 


Asso. 


Asso. 


Seive 18-64ths 


Extra sifted or ‘‘ No, 2...... 20-64ths 
Sifted or ‘* 22-64ths 
June or 24-64ths 
Marrowfat or ‘‘ No. 5...... ‘* 26-64ths 


KRAUT Standard, as adopted by National Kraut Packers’ Asso. 
‘* Indiana Canners’ Asso.* 

Ohio Canners’ ms 

No. 3 Standard—Minimum gross wt. of can 39 oz. and 24 oz. of 
well cured kraut; reasonably dry. %%-inch 
wire mesh used for draining. 

*This Association says, 44-inch screen and ‘‘reasonably 
long cut.’’ 


PUMPKIN Standard, as adopted by Indiana Canners’ Asso. 

No. 3 Standard—Minimum gross wt. 36 oz. and 31 oz. medium 
solid packed pumpkin; not over 1 inch from 
top of can. 

No. 3 Extra—Same as above, except 34-inch from top of can; 

solid pack. 


LYE HOMINY Standards, as adopted by Indiana Canners’ Asso. 
No. 3 Standard—Minimum gross wt. 39 oz. and 18 oz. hominy 
after draining; can filled to one inch of top 
when drained. Prepared from medium sized 
white corn, and to contain not more than 
5 per cent of black tips. 
No. 3 Fancy—Minimum wt. after draining; 22 0z.; contents. 
44-inch from top of can; 2 per cent black tips; pre- 
pared from selected white corn. 


CONDENSED MILK Standard—Law as passed by U. S. Govern- 

ment. Also the State of Illinois. 

Law provides that condensed and evaporated milk shall 

eontain not less than 28 per cent of milk solids and 7.7 per cent 
of milk fat. 


“ce ae 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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Continental Can Co. 


DIRECTORS FACTORIES 
T. G. CRANWELL, Presr. CHICAGO 
A. W. NORTON, Vice-Presrt. SYRACUSE 
F. P. ASSMANN, Sec 4 Treas e. BALTIMORE 


C. TALIAFERRO. 
8. H. LARKIN. 


C. SHRINER, 
Sales Agent for Baitimore District. 


TO THE CANNING TRADE. 


We are very much indebted to you]}for the liberal volume of 
business now on our books for delivery during the season of 1910, 
"and we want to assure you of our appreciation of your confidence and 
good will. We will continue to make only the best cans, made of 
the same high grade of raw materials, with the same degree of care 
and attention to all details of manufacture, shipments and general - 
service, which we are proud to say has marked our relations with 
you in the past. 
~ Our Open-top Cans will be made at our factory at Canons- 
burg, Pa., in the Pittsburgh district, and it will be the very best 
Open-top or “Sanitary” Can produced. Ask the man who has used 
them. 
Our automatic screw-feed Closing Machine will have many 
minor though very useful improvements this year, and will give 
even better satisfaction than before. 


Awaiting your future commands, we remain, 
Yours very truly, 
CONTINENTAL CAN CO. 


Tuos. G. CRANWELL, 
Président. 
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